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Abstract

The purpose of this study is to examine the social media usage of university students, and to
determine whether different characteristics of university students such as gender, academic average,
socioeconomic level, world view, social media usage make any difference in the usage patterns. The
study was drawn from the quantitative data collected for a bigger research project. A total of 2253
students from 2nd, 3rd and 4th grade in letters faculties of 12 state universities participated in the
study. Frequency analysis, t-test and one-factor ANOVA were performed to analyze the data
gathered through Social Media Usage Scale developed within the scope of the study. The results of
the research showed that university students use social media mostly for research purposes and use
social media least to get information about political issues and groups. It is also found that gender is
a predictive variable in using social media for different purposes. Moreover, the world view
(political affiliation) of university students and the frequency of social media use are variables that
cause differentiation in all of the social media usage purposes. On the other hand, the academic
grade point average and socioeconomic level of students are the two variables that cause
differentiation only in social media use for entertainment and getting information about political
issues and groups.
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Oz
Bu calismanin amaci iiniversite 6grencilerinin sosyal medya kullanim amaglarmi belirlemek ve
universite 6grencilerinin cinsiyet, akademik ortalama, sosyoekonomik seviye, diinya goriisii ve sosyal
medya kullanim sikligi gibi farkli ozelliklerinin bu kullanim amaglarinda farklilasma yaratip
yaratmadigini ortaya cikarmaktir. Bu arastirma, daha genis bir aragtirma projesi igin toplanmis nicel
verilerden viicuda gelmistir. Caligma verileri, 12 devlet iiniversitesinin edebiyat fakiiltelerinde 2, 3 ve
4. smifta okuyan toplam 2253 Ogrenciden toplanmustir. Calisma kapsaminda gelistirilen Sosyal
Medya Kullanim Amaglar1 Olcme Araciyla toplanan verilerin analizinde frekans analizi, t-testi ve
tek faktorli ANOVA yapilmistir. Arastirma sonuclar Giniversite dgrencilerinin sosyal medyay1 en
¢cok arastirma yapma amaciyla, en az ise siyasi konu ve gruplardan haberdar olma amaciyla
kullandiklarim1 gostermis, cinsiyetin sosyal medyayr farkli amaclarla kullanmada belirleyici bir
degisken oldugunu ortaya cikarmistir. Ayrica benimsenen diinya goriisii ve sosyal medya kullanim
sikligi sosyal medyanmn kullanim amaglarinin tiimiinde farklilasmaya sebep olan degiskenler
olurken, akademik ortalama ve sosyoekonomik seviye sadece sosyal medyayr eglence amacl ve
siyasi konu ve gruplardan haberdar olma amagh kullanimlarda farklilasmaya neden olan degiskenler
olarak bulunmustur.
Anahtar sozciikler: Sosyal medya, sosyoekonomik diizey, diinya goriisii
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Introduction

Today, when the new technologies are getting more and more into the daily
life of the individual; the use of internet and social media increases and the
necessity of staying in touch with the close circle of the individual and the world
with these tools, especially social media tools have come into use in different
areas as diverse as the needs of individuals. Social media technologies creates
new interaction ways through Web 2.0 which provides space to share and
express ideas and thoughts as opposed to Web 1.0 which allows only displaying
and using the information that is presented on the web (Hansen, Shneiderman
& Smith, 2010). Furthermore, by the advent and development of Web 2.0,
virtual life on the internet has become an alternative of the real life in different
aspects (Kurtulus, Ozkan & Oztiirk, 2015). By this way, participatory culture is
incorporated into the social media platform (Hwang & Kim, 2015), and this
culture has also become a building block of social media tools.

Accoording to Kurtulus et al. (2015) participatory web applications have
generated two important outcomes: social media and creative consumers.
Social media makes it possible for individuals to form groups that creates their
own rules. By creating their own rules, these users or consumers shape a a free
field by generating their own culture codes. Besides creating a basis for specific
areas, social media gives the individual the power of setting an agenda,
expressing an opinion or posting on personal profile about any issue, and
sharing own experiences. All these facilities, that are provided for individuals to
express themselves by social media, become possible with the participatory
culture element in the nature of social media and social media tools. Creative
consumers are the new focus of value in Web 2.0. The creators of majority of
content expressing experience and opinion in social media are creative
consumers, their friends and business partners who form the social media
connection of the creative consumers. Creative consumers are the dynamics of
the new media world (Berthon, Pitt, Plangger & Saphiro, 2012). In this context,
examining creative consumers’ patterns of social media use has become an
important issue for social media platform providers, commercial organizations
and policy makers regulating and monitoring the use of internet.

Social Media

Social media can be described as web based services that allow individuals to
create a public or semi-public profile in a bounded system, make a connection
between other users with whom they have common connection, and view the
connections and visits of other within the system (Boyd ve Ellison, 2007).
Soscial media refers to activities, applications and behaviors that occurs among
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groups which come together in online speaking environment for exchange of
ideas and information. The speaking environment is web-based applications
that can generate and transmit content in the form of words, pictures, video and
audio (Safko ve Brake, 2009). Kaplan and Haenlein (2010, p. 61) also defines
social media as “a group of Internet-based applications that build on the
ideological and technological foundations of Web 2.0, and that allow the
creation and exchange of User Generated Content.” All these definitions of
social media bears some common characteristics. So, we can define social
media as a collection of web-based platforms that enable individuals to connect
with each other and enable them to exist in the online and artificial new world
created by technology.

Effect and Power of Social Media

Social media hosts to many events, news and announcements and prevails
constantly in today's social life by taking an active role from the beginning to
the end of events by becoming central to social events. “ The fact that social
media is action and communication medium of social movements whose
increasing examples can be seen both in Turkey in other parts of the world
makes it necessary to understand the importance and power of the social
media” (Babacan, Haglak & Hira, 2011, p. 73). Social media makes it easier to
strenghten the power of people with similar ideas by spreading this power
quickly and broadly on a network. In this sense, the power of social media
comes from the role of being a medium in the interaction of the users as a
method of interacting and empowering them (Hwang ve Kim, 2015). The power
of social media on social movements is not limited to the role of being a
medium in the interaction process, rather have an important effect on the
increase of social consciousness with the issues, topics, news, images and videos
shared on these platforms. Furthermore, it can be thought that the nature of
the interaction among the social media users is a decisive justification for using
these platforms. Laer and Aelst (2010) states that the fluid structure of the
internet can be understood from social movements’ enthusiasm for the internet
due to its fluid, non-hierarchical structure, that ‘matches’ these movements’
ideological and organizational needs. In this context, the position of social
media in the process of interacting individuals is determined by the fluidity,
flexibility and to some extent anonymity of the setting created by social media,
and social media have a position at a central place.

In particular, the incidents that has occured since 2010 can be seen as
examples of to what extent can social media's social power and impact be.
While the diffusing of incidents starting in Tunisia on social media triggered the
Arab Spring, organization and communication of the demonstrators during the
incidents were also made through social media. Another important incident
that shows the power of social media is the coup attempt in Turkey on July 15,
2016, Recep Tayyip Erdogan, President of Turkish Republic, addresses the
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country via FaceTime, Apple’s video and audio calling service, urging the
people to take the streets and airports to resist the coup attempt and defend
democracy.

Uses and Gratifications Theory

Uses and gratifications theory developed by Katz (1959) asserts that rather
than being passive receivers or victims of mass media, individuals are active
audiences creating their own effects by choosing tools and content according to
their own needs. This theory is based on an “assumption that audiences have a
complex set of needs that they are trying to meet these needs through media”
(Akgay, 2011, p. 140) and the usage of the media is based on the gratification.

McQuail, Blumler and Brown (1972) divided the uses and gratification areas
into four groups and list them as:

1. “Diversion: escape from daily problems and pressures.

2. Personal Relationship: use of media for companionship and social
benefit.

3. Personal Identity: getting information about social events and incidents,
reinforcing an individual’s values and seeking the truth.

4. Surveillance: knowing and recognizing the environment, being informed
about activities and products” (Erdogan & Alemdar, 2010, p. 156)

One of the most important factors of using this theory in social media
research stems from the active role that is given to the individual by the
interactive characteristic of social media (Uger, 2016). In this context, besides
examining the influence of social media on social life and actions, examining
social media usage aims and patterns of individuals who can be characterised as
the active participants and creators of these platforms can be counted as an
important topic that should be investigated. For social media which can be
defined as the new and participatory form of media, for which purposes social
media is used and what kinds of needs are met with the use of social media are
important questions that should be answered. In this way, the features of these
platforms will be adequately revealed by showing how to be present in the new
media and how to use the content available.

Purposes of Social Media Use

Studies that define social media users and reveal the purposes of social
media use and features can be found in the international literatiire, however
there is not enough study that examines who the social media users are, for
what purposes and how often social media is used in Turkish context.
Nevertheless, social media’s being intensively used especially by digital natives
(Prensky, 2001) born into the digital world makes these social networks be
more visible in Turkish society. Kurtulus et al. (2015) study that classifies social
media users and defines these users according to internet and social media use
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habits and preferences of these user group, Ugurlu and Ozutku’s (2014) study
that focuses on Turkey's place in the new media and examining ways of media’s
improvement, depletion and renewal process of new media tools, Yolcu’s
(2013) study that investigates the social media use of universites can be
examples of studies on social media in Turkey. As well as the use of social
media actually shows the economic, social and societal importance of these
platforms, areas and pattern of social media use in politics are also important
issues for acedemic research.

Use of Social Media for Politics

The function of social media to follow politics and political issues and to
express an opinion and to get feedback on these views is an important area of
use because of creating a discussion platform for all people in society.
Individuals’ use of social media both with their real profiles and profiles under
other names makes social media become an effective propaganda tool for
politicians. However, it is also argued that the convergence of social media with
political action is a complex area that raises important questions and that the
view of democracy brought about by political use of social media serves
communicative capitalism (Gayo-Avello, 2015). According to the view of
communicative capitalism, dealing with political issues through these platforms
is considered to be beneficial to the interest of a particular elite group, not the
free speech or debate of users. According to Abbott (2012, p. 352) “the new
social media have created a space in which the aggregated acts of online users
challenge existing power structures, particularly informational, and disseminate
norms and practices that are democratising”. In this regard, social media has
expanded participation and increased the use of the Internet as a tool for
questioning and criticizing authoritarian practices rules. Regarding the role of
social media in political participation and movement, it can be stated that the
use of social media as a powerful political tool becomes possible by social
media’s features of enabling communication in an interactive manner, allowing
the politician to address a wider audience in a short time and measuring their
reaction more easily (Cildan, Ertemiz, Tumugin, Kiiciik ve Albayrak, 2012). As
seen in Arap Spring examples, stunning examples of the use of social media for
political purposes were seen in Turkey. Quantitative and qualitative research
conducted during the period indicated that young people with political views at
the ends of the political spectrum were effectively using social media to get
information and organize in these events (Ete ve Tastan, 2103; KONDA, 2013).
It is a well-known fact by people that political parties and politicians use social
media quite often for political purposes. However, since the scope of this
research is limited to university students, there is no need for a more in-depth
analysis of this issue.
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Use of Social Media for Information Obtaining

Even if the use of social media for being informed is open to discussion,
using fort his purpose is influential in individuals’ decision making and having
an opinion processes. The creation of social media content by real or virtual
people and institutions creates suspicions about the reality, correctness and
update of the information. The study of Kamiloglu and Yurttag (2014), which
examines the effect of social media on information acquisition and personal
development process, reveals that social media is an important tool in acquiring
information. The results of the study showed that the dynamics of this new
platform needs to be analyzed well in order to develop creative strategies in the
new media whose ever-increasing effect is seen in the political and social area
of the society. However, the fact that every individual who has access to mobile
internets, smart devices, digital cameras and especially social media networks is
able to become a potential information provider and publisher, creates barriers
for users in the use of these networks. As the first examples of the barriers to
the use of social media as a source of information, the lack of the quality and
reliability of the information source can be counted (Mansour, 2016). The use
of social media as a means of communication with the citizens by state
institutions, organizations and statesmans is also important for the social media
to show the power of information acquisition. Through social media, individuals
can communicate without being caught up in the bureaucratic hierarchy of state
institutions, they can also request information on certain issues from the highest
authority, so the reliability of information can be ensured. As a result, in
addition to social media’s creating an unlimited environment for providing
information, it can be said that more steps need to be taken regarding the
reliability of this environment.

Use of Social Media for Education and Research

Social media offers important opportunities for education because it is a
platform that every age group can easily and freely reach. Because the process
of learning and teaching continues as a lifelong process, social media has found
a more central position as a tool in this process. Sarsar, Bagbay and Basbay
(2015) who stated that social media assisted teaching-learning process is
pleasurable, sincere, participatory and productive, defined the environment
created by the participatory culture through these characteristics. Karlin (2007)
found that about 60% of the students in the his research sample group used
social media to discuss educational issues and 50% used the social media to talk
about their work and assignments at school. The important contribution of
social media to education is to create an environment that provides the
interactional factor in the nature of education. Khan, Kend and Robertson
(2016) noted that students see social media as a comfortable team environment
in which they can start discussions in a suitable environment, exchange
information, and have a continuous and flexible peer access to academic
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discussions. To summarize, "the many features and possibilities of social
networks support the use and improvement of students' research, inquiry and
problem-solving skills in promoting teacher education processes with active,
creative, collaborative learning, student-student interaction, student content
and teacher-student interaction (Giilbahar, Kalelioglu & Madran, 2010, p. 5).”

Use of Social Media for Leisure Activities and Entertainment

Another use of the social media is to spend time, having fun, chatting with
friends and following pages that are being interested in, following the hobbies.
Kurtulug et al. (2015) who examines how social media users are differentiated
according to the habits and preferences of these users, stated that over half of
the users did not use social media effectively in all aspects and did not create
any content, on the contrary they use social media for following other user
created contents and and other users, and for leisure activities like playing
games. Accordingly, social media is used for entertainment and spending time
as well as for different use areas.

It is obvious that social media has become an integral part of individual and
social life since the beginning of the 21st century. This situation has also
brought up the topic to the agenda of the governments, policy makers, and unit
managers. However, how to live or socialize with the social media has begun to
be learned through studies examining the effects of social media and variables
that affect on it. The emergence of new forms of interaction with the social
media and how the technologies can affect the lives of individuals are
controversial issues. The role of social media in social movements and changes
in the lives of individuals can only be understood by how the individual
perceives social media and the use of these platforms. university students are
among the masses who use social media in the most effective way and get
involved personally in social changes and events. Therefore, revealing how and
why they use social media is important to understand these changes and events.
To reveal the usage areas of these networks that bureaucrats who have the
authority to make decision in higher education, university administrators and
academicians have expressed their opinions and used as a means of
communication at a certain level is important not only for management scince
but also in the context of opening new discussion areas on intra-organizational
communication, stakeholder interaction and mutual effects.

Although there are studies on the areas of use of social media, it is
necessary to examine it in the context of university students. An independent,
free and somewhat uncontrolled platforms designed to share ideas by the social
media has created an area where university students can create social capital
and strengthen worldviews at the same time. Gender, academic note status,
socioeconomic level, frequency of use of social media, and worldview variables,
which are thought to lead to differences in access to and use of technology in
the context of university students, were chosen as independent variables in this
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study and social media usage purposes were examined according to these
variables. The fact that social media offers an open space for all users and
creates an uncontrolled area can create security problems for all users.
However, in Turkey where gender roles are felt more sharply, it is expected that
these gender roles have effect on women’ using these platforms and sharing
their ideas. The average grade of university students is also thought to be
determinant in the purpose of using social media. It is expected that university
students who use social media for research purposes will also be high average
students. Accessibility of social media is related to having oppurtunity to access
the technologies required to use these platforms. Having oppurtunity to access
these technologies in a socioeconomic sense, having a habit of using these
platforms and using them for different purposes are closely related to the socio-
economic background of individuals. It is also necessary to examine that
individuals' use of these platforms as a source of information in social media,
where the truth of information is not easy to test. The beliefs and world view
that individuals have adopted are considered to be one of the important factors
in judging. In this context, accepting, using or manipulating and using social
media and the content it hosts for different purposes can be shaped according
to these world view and beliefs which the individual adopts. The purpose of the
research is to examine the social media usage of university students. The
following questions will be answered within this purpose.

1) What are the social media usage purposes of university students?

2) What are the social media usage levels of university students according
to these purposes?

3) Does the use of social media in university students differ according to
their gender, grade point average, socioeconomic status, world views and
usage frequency of these networks?

Method
Research Design

The present research was conducted using data from a part of a larger
research project on social media. In this article, the quantitative data that was
collected as a part of the research project to determine the intended purpose of
university students for using social media and the level of usage among them
were used. In this respect, the present research is suitable for screening model.
In a screening model, researchers measure responses to many of the same
questions and many variables, test more than one hypothesis, and make
inferences about the time order of behaviours and experiences in the past or
characteristics (Neumann, 2007).
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Population and Sample

The population of the present research consists of students who study in
departments of social sciences and literature such as History, Geography,
Sociology, Philosophy, Turkish Language & Literature and Comparative
Literature in 2nd, 3rd and 4th grade of Faculty of Literature (and Science and
Arts Faculties in some universities) and use at least one social media tools. By
using the 2014 2015 Education Year Higher Education Statistics (YOK, 2015),
it has been calculated that the total number of students in 2nd, 3rd and 4th
grade in the above mentioned departments of the Faculty of Literature can be
approximately 130000 and the sample size was determined accordingly. For the
sample size, the number of students required to be reached was calculated as
2357 with 95% confidence interval and according to +2, -2 error rate
(Surveysystem, 2016). All the universities which have the Faculty of Literature
and Science and Arts Faculty have been determined. That universities were
grouped by 26 regions according to level 2 of Nomenclature of Territorial Units
for Statistics (NUTs 2) of Turkey Statistical Institute (TSI). One university was
chosen randomly from each region. The number of target students was
proportional to the study population in each selected university.

However, the necessary permissions could not be obtained from all the
universities/faculties expected to represent 26 regions, and the data were not
collected at the same time. Moreover, since the answering to questions was
based on volunteerism, the data were not collected according to the proportion
of student numbers in the target faculty.

Finally, the data were collected from a total of 2253 students who were in
2nd, 3rd and 4th grade in literary (or science) faculties of 12 state universities.
Therefore, it was decided to use the concept of “study group” rather than
“sample” for the students participating in this study.

Descriptive Characteristics of Study Group

The findings of the demographic data collected from the study group are
presented in Table 1.

While the female students constituted 69.8% of the study group, male
students constituted 30.2%. When the distributions according to the academic
average were examined, it was seen that more than half of the students in the
study group were above the 2.50 academic average. In respect to the
distribution of the students according to the world views, the largest group with
a rate of 25.2% is the ones who define themselves as Kemalist, nationalist and
social democrat, while the smallest group constitutes ones define themselves as
anarchist with a ratio of 1.3%. When the frequency of use of social media is
examined, the group using it rarely constitutes the largest group with 44%, and
the group consisting students who do not use social media at all is the smallest
one with 2.92%. When the findings regarding the socio-economic status
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variable are examined, the middle group is the largest one while the top group
represents the smallest distribution with a ratio of 8.6%.

The expressions about the world view in the above table are
conceptualizations obtained from the pilot study in the course of the
development of the measurement tools. In pilot study, university students were
asked to write what their political views were. Students have expressed
themselves not only with well-known concepts expressing their political
orientation correctly such as ultra, liberal, Marxist, but also with concepts such
as religionist, Muslim, and atheist. Therefore, the 'world views' rather than the
‘political views' of the students were adopted by the researchers. In addition,
while data were gathered both during the pilot study and through the final data
collection tools, the students marked more than one of the options given to
them or write their own expression defining them best to “other” section. For
example, the student has marked both the socialist and Marxist options or/and
wrote atheist to the ‘other’ section.

Table 1
Demographic Profiles of the Study Group

Variables Groups n %
Gender Female 1544 69.8
Male 667 30.2
Lowest 300 13.3
Lower 632 28.1
Socio-Economic Status (SES) Middle 661 293
Higher 466 20.7
Highest 194 8.6
Conservative_religionist 349 16.7
Liberal_humanist 129 6.2
Nationalist 404 19.3
Marxist
_communist_socialist_atheist 27 13.3
World view Anarchist 28 1.3
Kemalist_neo-
nationalist_social democrat 326 25:2
Ultranationalist (Ulkiicii) 118 5.7
Islamist 134 6.4
Apolitic 123 5.9
Below 2.00 128 5.7
2.00-2.49 541 24.2
Grade Point Average (GPA) 2.50-2.99 876 39.2
3.00-3.49 583 26.1
3.50-4.00 104 4.7
Never 66 2.9
. . Rarely 1010 44.8
grseequency of Social Media Sometimes 765 34
Often 328 14.6
Always 84 3.7
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Data Collection Tools
Tool for measuring social media usage purposes

A pool containing 16 items each prepared for a specific purpose was created
by drawing on the relevant literature on the areas, purposes and frequency of
use of social media and in the light of the pilot study, 14 items were decided to
use for data gathering. When the final data of the study were collected, analyses
were made to see if the measurement tool was suitable for analysis of the basic
components (KMO = .77, p<.001). Factor analysis was performed after it was
found to be suitable. The internal consistency coefficient was calculated to test
the reliability level (.80). Since two of the 14 items in the final form have a
lower item load and item total correlations than .30 (Akbulut, 2010), they were
excluded from measurement tool. In the end, a 12-item structure has been
achieved, with four dimensions describing a total 62% variance; (i) leisure
activities and entertainment, (ii) being informed about political issues and groups,
(iii) research, (iv) networking.

Table 2
Factor structure of Purposes of Social Media Use scale

1 2 3 4
I use it for spending time. 137
I use it for entertainment (watching video, listening
music, playing game, etc.).
I use social media tools to socialize with (chatting
with my friends, finding my old friends, etc.).
I use it to share my own life, interests, hobbies, likes
and opinions.
I use it to follow political groups/people/opinions. -.877
I use it to share my opinions about political issues. -.839
I use it for research (about course, homework,
scientific and important issues).
T use it to get information from different resources
about the inside of current issues.
I use it to participate in activities of the groups I am
interested in.
I use it to build up a network with the thought that it
will help my career in the future.
I use it to follow activities of the groups I am
interested in.
I use it in my daily life to meet new people outside
my network and to make friends only through social -.633
media.
Eigen Value 3.78 1.36 1.20 1.04
The percent of explained variance 31.52 11.30 9.96 8.68
Cumulative Variance 31.52 42.82 52.78 61.46
Cr}onbagh’s Alpha Reliability Co-efficient for 63 77 60 63
Dimensions
KMO Bartlett (p value) .77/.000
Cronbach’s Alpha Reliability Co-efficient for Total .80

712

.628

576

-.852

-740

-752

-.709

-.680
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Findings
Descriptive findings collected by purpose of social media use measurement
tool which is consisting of four dimensions are presented in Table 3.

Table 3
Purposes of Social Media Use Measurement Tool

Dimensions X S

Leisure activities and entertainment 4.56 2.03
Being informed about political issues and groups 321 2.82
Research 5.85 2.38
Networking 3.25 2.03

According to the Table 3, it can be said that the university students in the
study group use social media mostly for research purposes (x = 5.85) and at
least for the purpose of being informed about political issues and groups (x =
3.21).

Findings Related to the Purpose of Social Media Use by Gender

Independent groups t-test results conducted in order to show whether
university students' purposes of social media use differ according to gender are
given in Table 4.

Table 4
Independent Groups t-Test for Gender

Dimension of the purposes of

social media use Groups n X S daf ! p

ntortunment Mo oo ad g % 219 0¥
E;llr;% ;r;fgrgr;lgjpzbout political Ff/{rzie 1 655373 g;g ;g ; 2188 306 002
Research Flf/[“;f‘ée 1656306 g:gé ;22 1132 455 000
Networking F&?Tée 155395 g:iz ;?3 2192 278 006

According to these results, social media use of university students differs
according to gender. The frequency of social media use for leisure activities and
entertainment (t = 2.19, p < .05) and for research (t = 4.55, p < .01) by female
students is significantly higher than that of male students. As for the purposes
of being informed about political issues and groups (t = -3.06, p < .01) and
networking (t = -2.78, p < .01), mean scores of male students are higher than
female students’ mean scores. Based on these results, it can be said that female
students use social media for individual purposes such as spending time for
leiseure activities and researching, and male students use it for political interest
and organization purposes. However, when the mean scores of all dimensions is
examined, it can be seen that male (x = 5.48) students also used social media
mostly for the purpose of research like female students (x = 6.01).
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Findings Related to The Purposes of Social Media Use

Findings Related to Use of Social Media for Leisure Activities and
Entertainment

One-way analysis of variance (ANOVA) was conducted to examine whether
university students' use of social media for the purpose of leisure activities and
entertainment differed according to grade point average (GPA), socioeconomic
status (SES), world views they had and frequency of social media use. Findings
related to the analysis results are presented in Table 5.

Table 5
Analysis of Variance (ANOVA) between Using Social Media for the Purpose of
Leisure Activities and Entertainment and Independent Variables

. Source of Sum of Mean
Variable Variance Squares 4 Square F P
Between
Grade Point Groups 98.17 4 2454 6.00 .000
Average (GPA) Within Groups 9039.13 2211 4.09
Total 9137.30 2215
. , Between 98.25 4 24.56 601 000
Socio-Economic Groups
Status (SES) Within Groups 9117.95 2232 4.09
Total 9216.21 2236
Between 152.54 8 19.07 480 000
World view Groups
Within Groups 8192.15 2064 3.97
Total 8344.70 2072
Between 1419.00 4 35475 10155 000
Frequency of Groups
Social Media Use ~ Within Groups 7797.21 2232 3.49
Total 9216.21 2236

The levels of university students’ use of social media for the purpose of
leisure activities and entertainment were compared with regard to their GPA (F
= 6.00, p < .05), SES (F = 6.01, p < .05), world views they had (F = 4.80, p <
.05) and frequency of social media use (F = 101.55, p < .05), which revealed a
statistically significant difference. Table 6 illustrates the multiple comparisons
among the groups with regard to GPA, SES, world view and frequency of social
media use.

Findings suggest that low academic average and intense use of social media
means using social media more for entertainment and time. Also,
socioeconomically speaking, it is seen that only the lowest group use is different
from middle and higher groups’ using social media for leisure activities and
entertainment. With regard to worlview, only conservativist-religious students is
differentiated significantly from nationalist group and Kemalist-nationalist-
social democratic group.
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Table 6
Multiple Comparisons of University Students’ Social Media Use for the Purpose of
Leisure Activities and Entertainment with Regard to Independent Variables

Variable G;%UP Groups X S d?flfgelilegftafri?rln

Grade 1 Below 2.00 4.95 214 4%
Point 2 2.00-2.49 4.79 202 4%*
Average 3 2.50-2.99 4.58 1.99 .
(GPA) 4 3.00-3.49 4.32 2.03 1%, 2%

5 3.50-4.00 4.16 2.08
Socio- 1 Lowest 411 1.90  3**, 4**
Economic 2 quer 4.46 2.01
Status 3 M'lddle 471 207 1%
(SES) 4 Higher 4.74 2.01 1**

5 Highest 4.66 2.05

1 Conservative_religionist 4.21 2.06 3% 6*

2 Liberal_humanist 452 211

3 Nationalist 4.83 201 1%

Marxist

4 _communist_socialist_atheist 4.34 208

Worldview 5 Anarchist 4.87 1.78
Kemalist_neo- "

6 nationalist_social democrat 481 187 1

7 Ultranationalist 5.01 2.04

8 Islamist 4.34 1.86

9  Apolitic 4.37 2.06

1 Never 2.15 1.83 2k B Jriesok ek
Frequency 2 Rarely 3.93 1.95 Qe Bk gk S
of Social 3 Sometimes 4.93 1.83 I ks gk Gk
Media Use 4 Often 5.62 173 e Qe ek

5  Always 6.25 1.84 R Qe s

p < *.05**.01 ***.,001

Findings Related to Use of Social Media for Being Informed about Political
Issues and Groups

One-way analysis of variance (ANOVA) was conducted to examine whether
university students' use of social media for the purpose of being informed about
political issues and groups differed according to grade point average (GPA),
socioeconomic status (SES), world views they had and frequency of social
media use. Findings related to the analysis results are presented in Table 7.
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Table 7
Analysis of Variance (ANOVA) between Using Social Media for the Purpose of
Being Informed about Political Issues and Groups and Independent Variables

. Source of Sum of Mean
Variable Variance Squares df Square P
Between
Grade Point Average Groups 195.89 4 48.97 620000
(GPA) Within Groups 17395.49 2203 7.90
Total 17591.38 2207
Between
Socio-Economic Status Groups 116.03 4 2901 3.65 006
(SES) Within Groups 17668.17 2224 7.94
Total 17784.20 2228
B(::“rtgje: 91162 8 11395 1499 .000
Worldview P

Within Groups 15644.03 2058 7.60
Total 16555.66 2066

Between
Frequency of Social Groups 415.99 4 103.99 1332 .000
Media Use Within Groups 17368.20 2224 7.81
Total 1778420 2228

The levels of university students’ use of social media for the purpose of
being informed about political issues and groups were compared with regard to
their GPA (F = 6.20, p < .05), SES (F = 3.65, p < .05), world views they had (F
= 14.99, p < .05) and frequency of social media use (F = 13.32, p < .05), which
revealed a statistically significant difference. Table 8 illustrates the multiple
comparisons among the groups with regard to GPA, SES, world view and
frequency of social media use.

According to multiple comparison findings (Table 8), the students whose
GPA is between 3.00 and 3.49 use social media less often for the purpose of
being informed about political issues and groups than students with lower GPA.
As for the socioeconomic status which revealed a similar patterns with the
results on GPA, students in the lower socioeconomic status use social media
less often for the same purpose than the middle and highest groups in terms of
SES. When the use of social media for the purpose of being informed about
political issues and groups is examined with regard to world view the students
had, it is seen that the group that defines itself as Marxist-communist-socialist-
atheist and the group that defines itself as Ultranationalist are statistically
significantly different from the other groups and these two groups use social
media for this purpose than the other groups. Findings also indicate that the
use of intense social media means using social media to be more informed
about political issues and groups.
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Table 8

Multiple Comparisons of University Students’ Social Media Use for the Purpose of
Being Informed about Political Issues and Groups with Regard to Independent
Variables

Variable G;(Z)UP Groups X S d?fl,?;lef;ctaggil
Grade 1 Below 2.00 394 290 4**
Point 2 2.00-2.49 332 290 4*
Average 3 2.50-2.99 334 284 4%
(GPA) 4 3.00-3.49 278  2.65 1%*2%3%**
5 3.50-4.00 3.04 287
Socio- 1 Lowest 338 279
Economic 2 quer 289 274 3*5*
Status 3 Mllddle 336 290 2*
(SES) 4 Higher 3.16 272
5  Highest 361 3.05 2*¢
1 Conservative_religionist 2.64  2.63  4FEETEE
2 Liberal_humanist 274 259 4FEE77*
3 Nationalist 3.09 283 477
4 Marxist 4.64 294 L EEE FEEE
_communist_socialist_atheist OF**, gEEE g
Worldview 5 Anarchist 341 3.07
Kemalist neo- 3.23 2.68 4%** Q*
6 . iy .
nationalist_social democrat
7  Ultranationalist 415 316 1% 2% 3% gxxx
8  Islamist 299 2,67 4%
9  Apolitic 231 2.54 4 o, TFFF
1 Never 2.44 2.38 4% 5k
Frequency 2 Rarely 2.85 273 3 gk S
of Social 3 Sometimes 3.40 2.82 2nEE SEE
Media Use 4  Often 3.65 2.94 1%, 2%
5 Always 4.60 299 ]FEE pEEE FEx

p < *.05**.01 ***,001

Findings Related to Use of Social Media for Networking

One-way analysis of variance (ANOVA) was conducted to examine whether
university students' use of social media for the purpose of networking differed
according to grade point average (GPA), socioeconomic status (SES), world
views they had and frequency of social media use. Findings related to the
analysis results are presented in Table 9.
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Table 9
Analysis of Variance (ANOVA) between Using Social Media for the Purpose of

Networking and Independent Variables
Source of Mean

Variable Variance Sum of Squares df Square p
Between 111.34 8 13.92 3.43 001
Groups
World view Within 8363.29 2062 4.06
Groups
Total 8474.63 2070
Between 543.43 4 135.86 34.90 .000
Frequency of Groups
Social Media Within 8681.61 2230 3.89
Use Groups
Total 9225.03 2234

The variables of the world view (F = 3.43, p < .05) and frequency of social
media use (F = 34.90, p < .05) revealed statistically significant differences with
regard to the use of social media for networking purposes, but it was found that
the SES and GPA variables did not lead to any differentiation. Table 10
illustrates the multiple comparisons among the groups with regard to world
view and frequency of social media use.

Table 10
Multiple Comparisons of University Students’ Social Media Use for the Purpose of
Networking with Regard to Independent Variables

Variable G;(;”p Groups X S d?f‘fg;‘gftaggn
1 Conservative_religionist 294 198
2 Liberal_humanist 298 1.81
3 Nationalist 325 213
World 4 Marxist._communist_socialist_atheist 338 1.97
view 5 Anarcl.nst . . . 445 1.80
6 Kemalist_neo-nationalist_social democrat 3.46 2.02
7 Ultranationalist 324 1.88
8 Islamist 3.27 2.09
9 Apolitic 3.12 2.08
Prequency 1 Never 2.06 2.02 3EEk g Sukx
of Social 2 Rarely. 2.87 1.99 3w g S
Media 3 Sometimes 345 1.92 QFEEQEEE GEREx
Use 4 Often 371 2.02 Ik ek Sk
5 Always 4.87 2,08 e sk g

p < *.05**.01 ***.,001

Findings from multiple comparison results show that the intense use of
social media means using these platforms for networking purposes. When the
use of social media for networking was examined according to the world views
of university students, the ANOVA test was meaningful, but in the post-hoc test
made for multiple comparisons it was found that there was no difference
between the groups. The reason for this result is that the Tukey test, which is
used as a post-hoc test, is conservative in post-hoc test process.
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Findings Related to Use of Social Media for Research

One-way analysis of variance (ANOVA) was conducted to examine whether
university students' use of social media for the purpose of research differed
according to grade point average (GPA), socioeconomic status (SES), world
views they had and frequency of social media use. Findings related to the
analysis results are presented in Table 11.

Table 11
Analysis of Variance (ANOVA) between Using Social Media for the Purpose of
Research and Independent Variables

Variable ij)aurri:flcoef Sum of Squares df Sl\(/]IS:?e P
Between 109.95 8 13.74 2.49 .011
Groups
World view Within 11407.45 2063 5.53
Groups
Total 11517.39 2071
Between 282.43 4 70.61 12.66 .000
Frequency of Groups
Social Media Within 12438.65 2231 5.58
Use Groups
Toplam 12721.08 2235

The variables of the world view (F = 2.49, p < .05) and frequency of social
media use (F = 12.66, p < .05) revealed statistically significant differences with
regard to the use of social media for networking purposes, but it was found that
the SES and GPA variables did not lead to any differentiation. Table 12
illustrates the multiple comparisons among the groups with regard to world
view and frequency of social media use.

Table 12
Multiple Comparisons of University Students’ Social Media Use for the Purpose of
Research with Regard to Independent Variables

Variable GL(;up Groups X N d?flfgerilef;ctafr;t;{n
1 Conservative_religionist 5.65 2.54
2 Liberal_humanist 550 246
3 Nationalist 591 221
World 4 Marxist._communist_socialist_atheist 6.29 222
view 5 Anarchist 5.65 243
6 Kemalist_neo-nationalist_social democrat 598 229
7 Ultranationalist 583 261
8 Islamist 555 229
9 Apolitic 5.68 246
Frequency 1 Never 482 298 4% 5%F*
of Social 2 Rarely. 5.58 250 3 gEws S
Media 3 Sometimes 6.01 226 2**,5*‘**
Use 4 Often 6.17  2.09 1%2%**5*
5 Always 6.93  2.06 1Rk FEE gx

p < *.05**.01 ***,001
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Findings from multiple comparison results show that the intense use of
social media means using these platforms for networking purposes. When the
use of social media for research was examined according to the world views of
university students, similar to the results of using social media for networking
the ANOVA test was meaningful, but in the post-hoc test made for multiple
comparisons it was found that there was no difference between the groups.

Discussion, Conclusion and Suggestions

In this study, social media usage purposes of university students were
determined and their usage purposes were examined according to the variables
of grade point average (GPA), socio-economic status (SES), world view and
social media usage.

The results of the research show that social media are divided into four
main purposes of use in terms of usage patterns: (i) leisure activities and
entertainment, (ii) being informed about political issues and groups, (iii) research,
(iv) networking. Especially when the areas of use in recent years are examined,
it can be said that social media has become an important part of individuals'
daily lives. In this context, individuals are able to satisfy the need of having fun,
receiving information, having knowledge, doing research and staying connected
with their surroundings by being online. Different user typologies have been
established in the literature on social media users (Elliot, Fleming, Reitsma,
Martland ve Jaddou, 2012; Shao, 2009), but these typologies focus on the
behavioral patterns of users. This study is important to show what purpose of
usage behaviors are shown. The fact that the study group is made up of
university students can be the reason why the 'research’ dimension is most
intensified in terms of usage purposes. Although social media is used in
different fields, Kurtulus et al. (2015) supports the results of this study with the
findings of using social media mostly for research and entertainment purposes.
However, we do not have a point about critical thinking and scientific criticism
about the scientific process / knowledge / accuracy of the scientific process skills
and achievements that students have (or do not) when they do research using
social media (based on their statement). Qualitative researches on this issue
will also contribute to knowledge and awareness by exploring this issue in
depth.

The useage of students to be informed about political groups and issues
also corresponds to the lowest rate of useage, which can be said to be due to the
fact that life experience of university students are not long enough to directly
relate to the political institution. It should not be forgotten that almost all of
the life of this student group has passed in the period in which the Justice and
Development Party is in power and there was no live experience of the hot
conflicts (the right-left wing) especially among university youth before the
military coup of September 12, 1980. It is understandable that the politics
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institution is not shown much favor in terms of this generation in which the
political femininity and the popular culture effect among young people are felt
with all the weight. In contrast, it is understood that it is used as an important
political tool for groups of students who are known to have political
responsibilities even if they are not directly affiliated with political institutions
(students who define their views as socialist, Marxist and Ultranationalist in this
research) from the findings of this research and other researches (Ete &
Tastan, 2013; GENAR, 2013; KONDA, 2013; Metropol, 2013). However, when
the role of social media in social movements is taken into consideration, the
result should be carefully interpreted and related researches should be done.
When university students’ useage purposes of social media are examined, it can
be said that they are satisfied mostly while observing and whiling and on the
other hand they achieve personal relationship and personal identity
satisfactions at least. This situation can be interpreted as a sign of the problem
of trust in social media. However, especially when considering the role of social
media in social events that have taken place in recent years, this insecurity
towards social media can be predicted to lose its present state and the belief in
social media information, opinions, personal profiles or news will grow even
more. In this context, it is essential to take precautions for the correctness of
the information in these networks or for the confirmation of this information by
the individual.

Gender can be considered as one of the predictive variables for the
purposes of social media use. Despite the fact that there are articles that found
that gender is not a predictive variable in the use of social media (Akgay, 2011;
Chou, Hunt, Beckjord, Moser and Hesse, 2009), this study concludes that
gender is an important factor in the different uses of social media. Females’ use
of social media more than males for the purposes of entertainment and
research as opposed to females’ use of social media more than males for the
purposes of being informed about political issues and groups and networking
can be explained by the fact that women in Turkey are more kept away from
politics. In addition, women’s using social media to meet personal interests and
needs in the context of fashion, personal care, cuisine culture, feminine roles
(woman, mother, wife) may have contributed to the result. It is also noteworthy
that women use social media more for individual purposes, while men use social
media to stay connected with a wider community. However, the reason why
women are not connected with wider communities in social media can be
considered that social media can not provide trust for women and is a platform
open to psychological abuse. Studies (Correa, Hinsley, and De Zuniga, 2010),
which show that there is a differentiation between social media use and
personality traits (determinants) with regard to gender can be found in the
literature, however in order to determine the effect of gender on the use of
social media, there is a need to conduct studies on both social and individual
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dimensions that will reveal the relationship between social media and gender
variable.

When each aspect of social media use is evaluated, it is seen that world view
and frequency of social media use variables are determinative in all dimensions,
but grade point average and socioeconomic level variables are determinant only
in the purposes of entertainment and being informed about political subjects
and groups. Finding differences between groups within the context of world
view can be said to be related to how different world views see social media as a
source of information. In terms of leisure and entertainment dimension,
students whose GPA is low use social media more for spending time, however
they have not shown the necessary effort in their lessons. Harmful side of social
media for individuals can be said to have emerged in this situation. Accordingly,
it can be deduced that the more social media is used for leisure activities and
entertainment, the more basic tasks and responsibilities are pushed backward
for the students whose most important task and responsibility can be defined as
studying.

When the use of social media to be informed about political issues and
groups is examined, world view is seen as a predictive factor. Marxist,
Communist, Socialist, Atheist, and Ultranationalist groups, which are more
inclined to behave extremely in the political sense, especially against the status
quo, use social media more actively than conservative, religionist, and apolitical
groups in terms of politics. When uses of social media for networking and
research purposes are examined, use of social media intensively is influential to
for these purposes. Particularly, it can be said that students who use social
media excessively use social media mostly for research.

“This study was carried out by using some of the collected data for the research project numbered 114K190 under
the 1001 - Scientific and Technological Research Projects Funding Program supported by TUBITAK. The study
was also presented as an abstract at the International Education Management Forum carried out on November
315", 2016.
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Tiirkce Siiriim

Giris

Yeni teknolojilerin her gegen giin bireyin giinlik yasamina girdigi,
internetin, sosyal medyanin kullaniminin artti§i ve bu araglarla bireyin yakin
gevresiyle ve diinyayla baglantida kalmasinin bir ihtiyac haline geldigi
gliniimiizde ozellikle sosyal medya araglar1 bireylerin ihtiyaclarindaki cesitlilik
kadar farkli kullanim alanlarina girmistir. Yalnizca web tizerinde sunulan bilgiyi
gorintiilemeye ve kullanmaya olanak saglayan Web 1.0’in aksine kendi
fikirlerini ve diisiincelerini paylasarak ve ifade ederek yer bulmayi saglayan
Web 2.0 araciligiyla sosyal medya teknolojileri yeni etkilesim yollar
olusturmaktadir (Hansen, Shneiderman ve Smith, 2010). Ayrica Web 2.0'm
ortaya cikigt ve gelismesinden bu yana, internet iizerinden sanal yasam, bazi
acilardan, gercek hayatin alternatifi haline gelmistir (Kurtulus, Ozkan ve
Oztiirk, 2015). Bu yolla, katiimer kiiltiir, sosyal medya platformunun icine
yerlestirilmis (Hwang ve Kim, 2015) ve bu kiiltiir sosyal medya araglarinin da
dogasini olusturan bir yapitas: haline gelmistir.

Kurtulus ve digerlerine (2015) gore katilimcr web uygulamalar iki dnemli
sonug iiretmistir: sosyal medya ve yaratici tiiketiciler. Sosyal medya bireylere
kendi kurallarii kendi olusturan gruplar kurmalarini miimkiin hale
getirmektedir. Bu yolla kullanicilar kendi kiiltiir kodlarint olusturarak ozgiir bir
alani gekillendirmektedirler. Belirli bir alan icin temel olusturma isinin yani
sira, sosyal medya bireylere giindem yaratma, giindemle ilgili fikir beyan etme
ya da herhangi bir konuyla ilgili paylasim yapma ve deneyimlerini paylagma
gicinli de vermektedir. Sosyal medyanin bireyin kendini ifade etmesi igin
saglamis oldugu tiim bu olanaklar sosyal medyanin ve sosyal medya araclarinin
dogasindaki katilimer kiiltiir 6gesiyle miimkiin olmaktadir. Yaratici tiiketiciler
ise Web 2.0'daki yeni deger odaklaridir. Sosyal medyada deneyim ve goriis ifade
eden icerigin ¢ogunu iiretenler yaratici tiiketiciler ve sosyal medya cevresini
olusturan arkadag ve is ortaklar1 aglaridir. Yaratici tiiketiciler, bu yeni medya
diinyasinin dinamikleridir (Berthon, Pitt, Plangger ve Saphiro, 2012). Bu
baglamda yaratici tiiketicilerin sosyal medyay1 kullanim 6riintiilerini belirlemek,
hem sosyal medya platform saglayicilar, hem ticari kuruluglar hem de internet
kullanimin1 diizenleyen ve denetleyen politika yapicilar i¢in 6nemli bir konu
haline gelmistir.

Sosyal Medya

Sosyal medya bireylerin baglayic bir sistemde kamuya veya yar1 kamuya acik
bir profil olusturmalarina, baglantilarin1 paylastiklar1 diger kullanicilarla bir
baglanti listesi hazirlamalarina ve digerleri tarafindan sistem igerisinde yapilan
ziyaretlerini gdrmelerine izin veren web tabanl hizmetler olarak tanimlanabilir
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(Boyd ve Ellison, 2007). Sosyal medya, bilgi ve fikir aligverisi i¢in cevrimici
konusma ortaminda bir araya gelen insan topluluklar1 arasindaki aktiviteleri,
uygulamalar1 ve davraniglan ifade eder. Konugsma ortami ise, kelime, resim,
video ve ses biciminde igerik olusturulabilen ve bu igeriklerin kolayca
iletilmesini saglayan web tabanl uygulamalardir (Safko ve Brake, 2009). Kaplan
ve Haenlein (2010, s. 61) ise sosyal medyayr “Web 2.0'm ideolojik ve teknik
temelleri tlizerine kurulmus ve kullanici tarafindan olusturulan igerigin
olusturulmasina ve degistirilmesine izin veren bir dizi internet tabanh
uygulama” olarak tanimlamistir. Buna gore sosyal medya bireylerin birbirleriyle
baglanti kurmasini saglayan ve teknolojinin yarattigl cevrimigi ve yapay yeni
diinyada var olmalarim1 miimkiin kilan web tabanlh platformlar biitiinii olarak
ifade edilebilir.

Sosyal Medyanin Etkisi ve Giicii

Sosyal medya giinliimiiz sosyal yasaminda bircok etkinlige, habere, duyuruya
ev sahipligi yapmakta ve toplumsal olaylarin merkezine yerleserek olaylarin
baslangicindan bitimine kadar etkin bir rol alarak siirekli karsimiza
citkmaktadir. “Gerek iilkemizde Ornekleri artarak goriilen, gerekse diinyanin
cesitli bolgelerinde goriilen toplumsal hareketlerin eylem ve iletisim ortami
olmasi sosyal medyanin 6nemini ve etkinligini anlamamiz1 gerekli kilmaktadir”
(Babacan, Haglak ve Hira, 2011, s. 73). Sosyal medya, benzer fikirlere sahip
kisilerin giiciinii bir agda hizh ve genis bir sekilde yayginlastirarak
gliclendirmeyi kolaylastirir. Bu anlamda sosyal medyanin giicli, kullanicilar
etkilesime sokmak ve giiclendirmek icin bir yontem olarak kullanicilarin
etkilesimine aracilik etme roliinii iistlenmesinden kaynaklanmaktadir (Hwang
ve Kim, 2015). Sosyal medyanin toplumsal olaylar konusundaki giicii
etkilesimdeki aracilik rolilyle sinirhi kalmamakta ve bu platformlarda paylagilan
konularla, bagliklarla, haberlerle, resimlerle ya da videolarla toplumsal bilincin
artmasinda da onemli bir etki yapmaktadir. Bunun yaninda sosyal medyanin
kullanicilar1 arasindaki etkilesimin dogasi da bu platformlarin kullanilmasinda
belirleyici bir gerekge olarak diisiintilebilir. Laer ve Aelst (2010) internetin bu
akigkan yapisini, bir¢ok yazarmn cesitli grup ve aktivistlerin aglar1 olan sosyal
hareketlerin, ideolojik ve Orgiitsel ihtiyaclarini "eslestiren" akigskan, hiyerarsik
olmayan yapist nedeniyle internet kullanmaya Ozellikle hevesli oldugunu
gosterdigini belirterek ifade etmistir. Bu baglamda sosyal medyanin bireyleri
etkilesime sokma siirecindeki konumunu etkilesim olusturmak igin yarattig
ortamin akiskanhg, esnekligi, belirli oranda anonimligi belirlemekte ve sosyal
medya merkezi bir noktaya yerlesmektedir.

Sosyal medyanin toplumsal anlamda giiciiniin ve etkisinin ne boyutlara
gelebilecegi konusunda 6zellikle 2010 yilindan sonra yasanan gelismeler drnek
olarak gosterilebilir. Tunus’ta baglayan olaylarin sosyal medya {izerinden
yayllmasi Arap Bahar’min baglangicini olustururken, gostericilerin organize
olmalari, olaylar sirasinda haberlesmeleri de sosyal medya {izerinden
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gerceklestirilmistir. Sosyal medyanin giiciinii gosteren 6nemli olaylardan birisi
de 15 Temmuz 2016’da Tirkiye’de yapilmaya calisilan darbe girisiminde
goriilmiistiir. Tirkiye Cumhuriyeti Cumhurbagkant Recep Tayyip Erdogan,
Apple’in goriintiilii goriisme servisi olan FaceTime {izerinden vatandaslara
darbe girisimine karst meydanlara, havalimanlarina ¢ikma gagrisi yapmis ve
darbe girisiminin Onlenmesi halkin bu ¢agriya uymasiyla saglanmistir.

Kullanimlar ve Doyumlar Kurami

Bireylerin kitle iletisim araclarinin pasif alicilar1 veya kurbanlar1 olmadigini
aksine gereksinimlere gore arag ve igerikleri secip kendi etkilerini yaratan aktif
izleyiciler oldugunu ortaya atan kullanimlar ve doyumlar kurami Katz (1959)
tarafindan gelistirilmistir. Bu “yaklagimin temelinde izleyicilerin medyadan
gidermeye calistiklar1 karmasik bir gereksinimler dizgesine sahip olduklar
inanci yatmaktadir” (Akgay, 2011, s.140) ve doyuma dayali olarak da kullanim
ortaya citkmaktadir. McQuail, Blumler ve Brown (1972) doyumlari ve kullanim
alanlarini dort gruba ayirmiglar ve bunlari sdyle siralamiglardir:

1. “Vakit Gecirme: Giinliik sorunlardan, baskilardan ve sikintilardan kagma
2. Kisisel Iligki: Arkadaslik, toplumsal yarar

3. Kisisel Ozdeslik: Toplumla ilgili olaylar hakkinda bilgi alma, degerleri
destekleme ve gercekleri arama

4. Gozetme: Cevreyi bilip tanima, olaylar ve tiikketim iriinleriyle ilgili bilgi
edinme” (Erdogan ve Alemdar, 2010, s.156 ).

Bu yaklagimin sosyal medya arastirmalarinda kullanilmasimin en 6nemli
nedenlerinden biri ise sosyal medyanin etkilesim 6zelliginin kullaniciya vermis
oldugu aktif rolden ortaya ¢ikmaktadir (Uger, 2016). Bu baglamda giiniimiiz
toplumsal yasaminda ve olaylarinda sosyal medyanin etkisinin yani sira bu
platformlarin aktif katilimcisi ve yaraticisi olarak nitelendirilebilen bireyin bu
platformlar1 kullanim amaclar1 ve Oriintiileri de arastirilmasi gereken 6nemli
konulardan sayilabilir. Bu kurama gore medyanin yeni ve katilimecr formu
olarak da nitelendirilebilen sosyal medyanin, hangi amaclarla kullanildig1 ve
bireyin bu kullanimlariyla birey igin ne tiir ihtiyaglarin karsilandigini ortaya
koymak onemlidir. Bu sayede yeni medyada nasil var olunacagi, ne tir
iceriklerin nasil kullanilacagi ortaya koyularak bu platformlarin nitelikleri
yeterince belirlenebilecektir.

Sosyal Medyanin Kullanim Amaclari

Sosyal medya kullanicilarini  tamimlayan, sosyal medyanin kullanim
amaclarim1 ve Ozellikleri ortaya koyan calismalar uluslararasi literatiirde
oldukca fazla bulunmasina ragmen Tiirkiye’de sosyal medyanin kimler
tarafindan, hangi amaclarla ve ne siklikla kullandigim1 arasgtiran yeterince
calisgma bulunmamaktadir. Ancak son yillarda sosyal medyanin 6zellikle dijital
diinyaya dogmus dijital yerli (Prensky, 2001) olarak adlandirilan kusak
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tarafindan yogun olarak kullanilmasi Tiirkiye’de bu aglarin toplum nezdinde de
gOriiniir hale gelmesini kolaylastirmistir. Sosyal medya aktivitelerine gore sosyal
medya kullanicilarini siniflandirmayi ve kullanici gruplarimi internet ve sosyal
medya kullanim aligkanliklarina ve tercihlerine gore tanimlamayi amaclayan
Kurtulus ve digerlerinin (2015) cahsmasi, Ugurlu ve Ozutku'nun (2014)
Turkiye'nin yeni medyada yerini inceleyen ve ilerleme yollari, yeni medya
araglarinin titkenmesi ve yenilenme siireci lizerinde yogunlasan caligmalari ve
iniversitelerin Twitter kullanimlarimi inceleyen Yolcu'nun (2013) caligmasi
Tiirkiye’de sosyal medya konusunu inceleyen calismalara Ornek olarak
gosterilebilir. Sosyal medyanin hangi amaglarla kullanildigi bu platformlarin
ekonomik, sosyal ve toplumsal agidan Onemini ortaya koymakla birlikte
konunun politik ve siyasi anlamdaki kullanim alan ve Oriintileri de
arastirmacilar tarafindan incelenen konulardandir.

Sosyal Medyanin Politika ve Siyaset Amach Kullanimi

Sosyal medyanin siyaset yapma, siyasi ve politik konular1 takip etme, goriis
bildirip bu goriiglere geri doniitler alma fonksiyonu toplumun her bireyi icin bir
tartisma ortami yaratmasi bakimindan Onemli bir kullanim alani olarak
karsgimiza c¢ikmaktadir. Bireylerin gerek gercek profilleriyle gerekse farkli
isimlerdeki profilleriyle sosyal medyayr bu amagclarla kullanmalar1 sosyal
medyanin politika ve siyaset yapicilar tarafindan da etkili bir propaganda araci
olarak kullanilmasma yol acmistir. Ancak sosyal medyanin siyasi eylemle
birlesmesinin, énemli sorular1 artiran karmagik bir alan oldugunu ve sosyal
medyanin siyasi ve politik kullaniminin getirdigi demokrasi alam1 goriistiniin
iletisimsel kapitalizme hizmet ettigi goriisii de tartigilan konulardandir (Gayo-
Avello, 2015). Buna gore bu platformlar izerinden politik ve siyasi konularla
ilgilenmek kullanicilarin  6zgiir konusmasi, tartismasi degil, belirli bir elit
grubun cikarlaria fayda saglamak olarak disiiniilmektedir. Abbott’a (2012, s.
352) gore ise “yeni sosyal medya, cevrimici kullanicilarin bir araya toplandig:
eylemlerin var olan 6zellikle bilgilendirici gii¢ yapilarina meydan okudugu ve
demokratiklestiren normlar1 ve uygulamalar1 yayginlastirdifit bir alan
yaratmistir.” Bu bakimdan sosyal medya, katilimi genisletmis ve otoriter
uygulamalarin ve kurallarin elestirilmesi ve sorgulanmasi icin bir ara¢ olarak
internet kullaniminin artmasini saglamistir. Sosyal medyanin politik katilim ve
hareketlerdeki rolii konusunda ise sosyal medyanin giiclii bir politik arag olarak
kullanilmasinin etkilesimli iletisim kurulabilmesine, siyasetcinin kisa siirede
daha genis kitleye hitap edebilmesine ve onlarin tepkisini daha rahat
Olgebilmesine olanak saglamasindan kaynaklandigi ifade edilebilir (Cildan,
Ertemiz, Tumucin, Kiigik ve Albayrak, 2012). Sosyal medyanin politik
amaglarla kullanimin ¢arpici 6rnekleri Arap bahari 6rneklerinde goriildiigii gibi
Tirkiye’de de gorilmistir. DOneminde yapilan niceliksel ve niteliksel
arastirmalar, Ozellikle siyaset yelpazesinin uglarinda yer alan siyasal goriislere
sahip genglerin bu olaylarda hem bilgi almak hem de orgiitlenmek icin sosyal
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medyayr etkin olarak kullandiklarim1 gostermistir (Ete ve Tastan, 2103;
KONDA, 2013). Siyasal partiler ve siyasetcilerde sosyal medyayr politik
amaglarla oldukgca sik kullandiklar1 herkes tarafindan miisahede edilen bir
gercektir. Ancak, bu arastirmanin kapsamu iiniversite Ogrencileri ile smirl
oldugu i¢in bu konuda daha derinlemesine bir analize ihtiya¢ duyulmamaktadir.

Sosyal Medyamin Bilgi Edinme Amach Kullanim

Sosyal medyanin bilgi edinmede kullanimi tartismali bir konu olsa da bu
amacla kullanim bireyler igin karar vermede, fikir olusturmada etkili
olabilmektedir. Sosyal medya igeriginin gercek veya sanal kisi ve kurumlarca
olusturulmasi bilginin gergekligi, dogrulugu ve giincelligi konusunda siiphe
olusturacak noktalar ortaya cikarmaktadir. Kamiloglu ve Yurttag'in (2014)
sosyal medyanin bilgi edinme ve Kkisisel gelisim siirecindeki etkisini inceleyen
caligmalar ise sosyal medyanin bilgi edinmede 6nemli bir arac oldugunu ortaya
koymus ve calisma sonuclar1 toplumsal, siyasal ve sosyal alanda etkinligi her
gecen gilin artan yeni medyada yaratici stratejiler gelistirmek icin, bu yeni
platformun dinamiklerini iyi analiz etmek gerektigini gdstermistir. Ancak mobil
internete, akilli cihazlara, dijital kameralara ve Ozellikle sosyal medya aglarina
ulagimi olan her bireyin potansiyel bilgi saglayicisi ve yayincist olma imkanini
elde etmesi bu aglarm kullaniminda kullanicilar igin engeller ortaya
¢ikarmaktadir. Sosyal medyanin bilgi kaynagi olarak kullanimi konusundaki
engellerin baginda ise bilgi kalitesinin ve bilgi kaynaginin giivenirligindeki
yoksunlugun geldigi ifade edilebilir (Mansour, 2016). Sosyal medyanin devlet
kurum, kurulus ve adamlar tarafindan vatandaglarla iletisim araci olarak
kullanilmasi1 da sosyal medyanin bilgi edinme konusundaki giiciinii gdstermesi
acisindan Onemlidir. Sosyal medya araciligiyla bireyler devlet kurumlarinin
bilirokratik hiyerarsisine takilmadan iletisim kurabilmekte, en st diizey
yetkiliden belirli konularda bilgi edinebilmekte ve bilginin giivenirligi
saglanabilmektedir. Sonug olarak sosyal medya bilgi saglama konusunda sinirsiz
bir ortam sunmasinin yaninda bu ortamin giivenirligi konusunda daha fazla
adimlarin atilmasi gerektigi de ifade edilebilir.

Sosyal Medyanmin Egitim ve Arastirma Amach Kullanimi

Sosyal medya her yag grubu bireyin kolayca ve iicretsiz olarak ulagabilecegi
bir platform olmasi dolayisiyla, egitim igin Onemli firsatlar sunmaktadir.
Ogrenme ve Ogretme siirecinin yasam boyu devam etmesi sosyal medyay1 bu
stirecte arag olarak daha merkezi bir konuma getirmistir. Sosyal medya destekli
Ogretme-Ogrenme siirecinin yapisimin  zevkli, samimi, katilimli ve verimli
oldugunu ifade eden Sarsar, Bagbay ve Basbay (2015) sosyal medyanin
olusturdugu katilimer kiltiiriin yarattigt ortami da bu Ozellikler yoluyla
tanimlamiglardir. Karlin (2007) orneklem grubundaki ogrencilerin yaklagik
%601n1n sosyal medyay1 egitim konularini tartismak icin, %50’sinin de okuldaki
yaptiklari ve 6devleri hakkinda konusmak i¢in kullandiklarini bulmustur. Sosyal
medyanin egitim konusundaki Onemli katkis1 egitim-6gretimin dogasindaki
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etkilesim faktoriinli saglayan bir ortam olusturmasi olarak ifade edilebilir.
Khan, Kend ve Robertson (2016) oOgrencilerin sosyal medyayi, uygun bir
ortamda tartigmalar baslatabildikleri, bilgi aligverisinde ve akademik konu
tartigmalarinda siirekli ve esnek bir akran erisimine sahip olduklar1 rahat bir
takim ortamu olarak gérdiiklerini belirtmiglerdir. Ozetlemek gerekirse “sosyal
aglarin bircok Ozelligi ve olanaklarinin olmasi 6gretmenlerin egitim Ogretim
siireclerini aktif, yaratici, isbirlikli 6grenme ile desteklemelerine, Ogrenci-
Ogrenci, Ogrenci icerik ve Ogretmen-Ogrenci etkilesimini arttirmada,
Ogrencilerin arasgtirma, sorgulama ve problem ¢dzme becerilerini kullanmalar:
ve gelistirmeleri konusunda destek olmaktadir (Giilbahar, Kalelioglu ve
Madran, 2010, s.5).”

Sosyal Medyanin Eglence Amach Kullanimi

Sosyal medyanin bir diger kullanim alami da vakit gecirme, eglenme,
arkadaslarla sohbet etme ve ilgi duyulan sayfalari, hobileri takip etme olarak
kargimiza ¢ikmaktadir. Tirkiye’de sosyal medya kullanicilarinin kullanim
aligkanliklar1 ve tercihlerine gore nasil farklilagtigini inceleyen Kurtulug vd.
(2015) kullanicilarin yarisindan fazlasinin sosyal medyay: tiim yonleriyle etkin
kullanmadiklarim1 ve icerik olusturmadiklarini ifade etmis ancak bu
kullanicilarin sosyal medyay1 olusturulan igerikleri ve baska kullanicilar takip
etme ve oyun oynama gibi vakit gecirme amagh kullandiklarini bulmuslardir.
Buna gore sosyal medya farkli kullanim alanlarinin yaninda eglence ve vakit
gecirme amagh olarak da kullanilmaktadir.

Sosyal medyanin 21.yy’nin basindan beri bireysel ve toplumsal yagsamin
ayrilmaz bir pargasi haline geldigi asikdrdir. Bu durum konuyu hiikiimetlerin,
politika yapicilarin, kurumsal diizeyde birim yoneticilerinin de giindemine
tasimistir. Ancak sosyal medyayla nasil yasanacagi veya basa cikilacagi sosyal
medyanin etkilerini ve sosyal medyayr etkileyen degiskenleri inceleyen
calismalar sayesinde Ogrenilmeye baglanmistir. Sosyal medyayla ortaya cikan
yeni etkilesim bigimlerinin ve teknolojilerin bireylerin yasamlarini nasil
etkileyebilecegi tartigmali konular olarak karsimiza cikmaktadir. Sosyal
medyanin toplumsal hareketlerdeki, bireylerin yasamlarindaki degisimlerdeki
rolii ancak bireyin sosyal medyay1 nasil algiladigi ve bu algilayisa gore bu
platformlar: kullanim Oriintiileriyle anlagilabilmektedir. Sosyal medyayi en etkin
bicimde kullanan kitlelerden biri sayilan ve toplumsal degisimlerin ve olaylarin
bizzat icinde bulunan tiniversite 6grencilerinin sosyal medyayr nasil ve hangi
amaclarla kullandigin1  ortaya cikarmak bu olaylar1 ve degisimleri
anlamlandirmak agisindan 6nemli hale gelmektedir. Yiiksekogretimde karar
verme  yetkisine  sahip  birokratlarin,  Universite  yOneticilerinin,
akademisyenlerin goriislerini belirttikleri ve belirli diizeyde iletisim araci olarak
kullandiklar1 bu aglarin kullanim alanlarini ortaya cikarmak yonetim bilimi
acgisindan da orgiit ici iletisim, paydaglarin etkilesimi ve birbirlerine etkileri
konularinda yeni tartigma alanlar1 agmak baglaminda da 6nem arz etmektedir.
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Sosyal medyanin kullanim amaglar1 alanlarina iligkin calismalar bulunsa da
konunun iniversite 6grencileri baglaminda incelenmesi gerekli goriilmektedir.
Sosyal medyayla fikirlerin, diinyaya nasil bakildigina iligkin goriislerin
paylagilmast icin olusturulan bagimsiz, Ozgiir ve bir diizeyde kontrolsiiz
platformlar iiniversite Ogrencileri icin aym: zamanda sosyal sermayelerini
olusturabilecekleri, diinya goriislerini olusturabilecekleri ve
saglamlastirabilecekleri bir alan olusturmustur. Universite Ogrencileri
baglaminda teknolojiye ulasma ve bu teknolojileri kullanmada farkliliga yol
acabilecegi diisiiniilen cinsiyet, akademik not durumu, sosyoekonomik seviye,
sosyal medyayr kullanim sikligi ve diinya goriisii degiskenleri bu calismada
bagimsiz degiskenler olarak secilmis ve sosyal medya kullanim amaclar1 bu
degiskenlere gore incelenmistir. Sosyal medyanin tiim kullanicilara acik bir
kullanim alan1 sunmasi, belirli oranda kontrolsiiz bir alan olusturmasi tim
kullanicilar icin giivenlik sorunlar1 olusturabilmektedir. Ancak cinsiyet
rollerinin daha keskin oldugu Tirkiye’de kadinlarin bu platformlar
kullanmalari, fikirlerini paylagsmalar1 konusunda bu cinsiyet rollerinin etkisinin
goriilmesi beklenmektedir. Asli sorumluluklar1 baglaminda ders calismasi ve
derslerinde basarili olmasi beklenen tiniversite dgrencilerinin not ortalamasinin
da sosyal medyay1 kullanma amaclarinda belirleyici olmasi diistiniilmektedir.
Sosyal medyayr arastirma amaclh kullanan iniversite Ogrencilerinin aymni
zamanda not ortalamasi yiiksek 6grenciler olmasi beklenir. Sosyal medyanin
ulagilabilirligi bireyin bu platformlar1 kullanabilmesi i¢in gerekli teknolojilere
ulasabilirligi ile iligkilidir. Sosyoekonomik anlamda bireyin bu teknolojilere
ulagabilir olmasi1 bu platformlar1 kullanim aligkanligi kazanmasi ve bu
platformlar1 farkli amagclar icin kullanabilmesi sahip oldugu sosyoekonomik
ge¢misle yakindan iligkilidir. Bilginin dogrulugunun, gercekliginin stnanmasinin
kolay olmadig1 sosyal medyada bireylerin bilgi kaynag: olarak bu platformlara
bagvurmast da incelenmesi gereken konulardandir. Bireylerin benimsemis
oldugu inaniglar ve diinya gorisi bireyin muhakeme etmesinde Onemli
etmenlerden biri olarak kabul edilir. Bu baglamda sosyal medyayr ve
barindirdig1 igerikleri kabul etme, kullanma veya manipille etme ve farklh
amaglarla kullanma bireyin benimsedigi bu goriis ve inancglara gore
sekillenebilmektedir. Arastirmanin amaci {Universite Ogrencilerinin sosyal
medya kullanim amaglarinin incelenmesidir. Bu amag ¢ergevesinde;

1. Universite dgrencilerinin sosyal medya kullanim amaglari nelerdir?

2. Sosyal medya kullanim amaclarina gore iniversite Ogrencilerinin
kullanim diizeyleri nedir?

3. Universite 6grencilerinin  sosyal medyayr kullanim amaglar cinsiyete,
akademik not ortalamasina, sosyoekonomik seviyeye, diinya goriislerine ve bu
aglart kullamm sikligina gore farklilagmakta midir? sorularma cevap aranacaktir.
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Yontem
Arastirma Deseni

Bu makale, sosyal medyayla ilgili daha biilyiik bir arastirma projesinin bir
bolimiiniin verileri kullanilarak olusturulmustur. Bu makalede arastirma
projesinin nicel verilerinin bir kismini olusturan iiniversite 0grencilerinin sosyal
medya kullanim amaclarimi ve bu dogrultuda kullamim diizeylerini belirlemeyi
amaclayan veriler kullanimistir. Bu acidan degerlendirildiginde ¢alisma tarama
modeline uygundur. Tarama arastirmasinda arastirmacilar ayni sorulari
yanitlayan ¢ok sayida yanitlayict 6rnekleri, bircok degiskeni Olger, birden fazla
hipotezi test eder ve ge¢misteki davraniglar, deneyimler ya da ozelliklerden
zaman sirastyla ilgili ¢ikarim yapar (Neumann, 2007).

Evren ve Orneklem

Aragtirmanin ¢aligma evrenini Tiirkiye’de edebiyat (ve bazi tiniversitelerde
fen-edebiyat) fakiiltelerinde Tarih, Cografya, Sosyoloji, Felsefe, Psikoloji, Tiirk
Dili ve Edebiyat1 ve Karsilastirmali Edebiyati gibi sosyal bilim ve edebiyat
boliimlerinde egitim alan 2, 3 ve 4. siifta okuyan ve sosyal medya araclarindan
en az birini kullanan tiniversite 6grencileri olusturmaktadir. Edebiyat Fakiiltesi
ogrencilerinin yukarida belirtilen boliimlerinde 2, 3 ve 4. smifta egitim
gormekte olan ogrencilerin toplam sayilarinin  2014-2015  Ogretim  Yili
Yiiksekogretim Istatistikleri (YOK, 2015) kullanilarak yaklagik 130000
olabilecegi hesaplanmig ve orneklem biiyiikliigii belirlenmistir. Orneklem
biiytikliigiinde %95 giiven araliginda ve +2, -2 hata payma gore ulagilmasi
gereken Ogrenci sayist 2357 olarak hesaplanmistir (Surveysystem, 2016).
Edebiyat ve Fen-Edebiyat Fakiiltesi olan biitlin {iniversiteler belirlenmistir.
Bunlar, Tiirkiye Istatistik Kurumunun (TUIK) istatistiki bolge birimleri
siiflandirmasi diizey 2’deki (NUTs 2) 26 bolgeye gore gruplandirilmistir. Her
bir bolgeden yansiz olarak bir iniversite segilmistir. Secilen her bir
tiniversitedeki caligma evrenine gore hedef Ogrenci sayis1 oranlanmis ve bu
iiniversitelerden segilecek 6grenci sayisi belirlenmistir.

Ancak, 26 bolgeyi temsil edecegi disiinilen {niversite/fakiiltelerin
timiinden gerekli izinler alinamamaig, veriler ayn1 zamanda toplanamamistir.
Ayrica, goniilliliikk esasina dayali oldugu igin, veriler hedef fakiiltedeki 6grenci
sayilar1 oranlaria gore toplanamamigtir.

Caligma verileri nihai olarak 12 devlet iniversitesinin (fen) edebiyat
fakiiltelerinde 2, 3 ve 4. sinifta okuyan toplam 2253 6grenciden toplanmistir. Bu
ylizden, bu arastirmaya katilan 6grenciler icin Orneklemden ziyade calisma
grubu kavrami kullanilmasina karar verilmistir.

Calisma Grubuna Ait Betimsel Ozellikler

Calisgma grubuna ait toplanan demografik bilgilere iliskin elde edilen
bulgular Tablo 1’de sunulmustur.
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Tablo 1
Calisma Grubunun Demografik Profilleri

Degiskenler Gruplar n %

Cinsiyet Kadin 1544 69.8
Erkek 667  30.2
En alt grup 300 133

Sosyo-ckonomik Seviye Ortanin alt1 grup 632  28.1

(SES) Orta gru? ) 661 293
Ortanin st grup 466  20.7
En iist grup 194 8.6
Muhafazakar_dindar 349 16.7
Liberal_humanist 129 6.2
Milliyetgi 404 193
Marksist_komunist_sosyalist_ateist 277 133

Diinya Goriisleri Anarsist 28 1.3
Kemalist_ulusalc1_sosyal demokrat 526 252
Ulkiicii 118 5.7
Islamct 134 6.4
Apolitik 123 5.9
2’nin alt1 128 5.7
2.00-2.49 541 242

Akademik Ortalama 2.50-2.99 876  39.2
3.00-3.49 583 26.1
3.50-4.00 104 4.7
Hic kullanmayan 66 2.9
Cok az kullanan 1010 448

gﬁfﬁ ;} Medya Kullanim Az kullanan 765 34
Cok kullanan 328 146
Asirt kullanan 84 3.7

Kiz 6grenciler ¢calisma grubunun %69.8’lik bir kismini olustururken, erkek
ogrenciler %30.2’sini olugturmaktadir. Akademik ortalamaya gore dagilimlar
incelendiginde ise calisma grubundaki 6grencilerin yarisindan fazlasinin 2.50
not ortalamasmin tzerinde oldugu gOriilmistiir. Diinya gorislerine gore
ogrencilerin dagilimi incelendiginde ise %?25.2°lik oranla sayica en biiyiik grubu
kendilerini Kemalist, ulusalct ve sosyal demokrat olarak tanimlayanlar
olustururken, en kiiciik grubu ise %1.3’liikk oranla kendilerini anarsist olarak
tanimlayan grup olusturmustur. Sosyal medya kullanim siklig1 incelendiginde
ise cok az kullanan grup %44°lik bir oranla en biiyiik grubu olusturmaktayken,
en kiiciik grubu % 2.92°luk oranla hi¢ kullanmayanlar grubu olusturmaktadir.
Sosyo-ekonomik seviye degiskenine iligkin bulgular incelendiginde ise orta grup
sayica en bilyiik grubu olustururken, en iist grup ise %8.6’lik bir oranla sayica
en kiiciik grubu olusturmustur.

Yukaridaki tabloda yer alan diinya goriisiine dair ifadeler, 6lcme araglarinin
gelistirilmesi ~ siirecinde  yapilan  pilot  ¢alisgmadan  elde  edilen
kavramsallagtirmalardir. Pilot c¢alismada dniversite Ogrencilerine politik
goriiglerinin ne oldugunu yazmalar1 istenmistir. Ogrenciler kendilerini iilkiicii,
liberal, Marksist gibi bildik ve kavramsal olarak politik oryantasyonlarinit dogru
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ifade eden kelimeler kullandiklar1 gibi israrla dindar, Miisliiman, ateist gibi
kavramlarla da ifade etmislerdir. Bu yiizden, bu calismada 6grencilerin ‘politik
gorigleri’ degil ‘dinya goriigleri’ ifadesi arastirmacilar tarafindan
benimsenmistir. Ayrica, hem pilot calisma esnasinda hem de nihai veri toplama
araclari ile veri toplanirken 6grenciler kendilerine verilen se¢eneklerden birden
fazlasina isaret koymus veya diger segenegine el yazisi ile kendilerini en iyi ifade
edecek tanimlamayr yazmuslardir. Ornegin, Ogrenci Marksist secenegini
isaretledigi yerde sosyalist secenegini isaretlemis ve/veya diger segenegine ateist
yazmigtir. Yukaridaki tabloda diinya goriisleri gruplamalar1 Ogrencilerin
segenekleri esasina dayali olarak arastirmacilar tarafindan gergeklestirilmistir.

Veri Toplama Araclar
Sosyal Medya Kullanim Amaclar Olgme Aract
Tablo 2’de 6lgege iliskin faktor yapisi ve madde faktor yiikleri sunulmustur.

Tablo 2

Sosyal Medya Kullanim Amaclart Olgegi Faktor Yapist
1 2 3 4

Zaman Oldiirmek icin kullanirim. 137

Eglence icin kullanirim (video izlemek, miizik

: 712

dinlemek, oyun oynamak vs).

Sosyal medya araclarini sosyallesmek icin kullanirmm

(arkadaslarimla sohbet etmek, eski arkadaslar bulmak vb.).

Kendi hayatim, ilgilerim, hobilerim, sevdiklerim ve

gortiglerim hakkinda paylasimda bulunmak icin 576

kullanirim.

Politik ve siyasal gruplary/kisileri/goriisleri takip

etmek icin kullanirim.

Politik ve siyasal konulardaki goriislerimi paylasmak

i¢in kullanirim

Aragtirma yapmak icin kullanirim (ders, 6dev,

bilimsel ve 6nemli konular hakkinda).

Giincel olaylarin i¢ yiizii hakkinda gasith

kaynaklardan bilgi edinmek i¢in kullanirim.

Ilgi duydugum gruplarm faaliyetlerine katilmak igin

kullanirim.

.628

-877

-.839
-.852
-.740

=752

Ileride kariyerime fayda saylayacag diisiincesiyle
cevre edinmek i¢in kullanirim.

Tlgi duydugum gruplarin faaliyetlerini takip etmek
icin kullanirim.

Giinliik hayatta ¢evremin digindaki yeni insanlarla
tanigmak ve sadece sosyal medya iizerinden -.633
arkadaslik kurmak icin kullanirim.

Eigen Degeri 3.78 1.36 1.20 1.04
Aciklanan varyansin yiizdesi 31.52 11.30 9.96 8.68
Yigilmali Varyans 31.52 42.82 52.78 61.46
Boyut Cronbach’s Alpha Giivenirlik Katsayisi .63 77 .60 .68
KMO Bartlett (p degeri) .77/.000

Toplam Cronbach’s Alpha Giivenirlik Katsayisi .80

-.709

-.680
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Sosyal medyanin kullanimin alanlarina, amaglarina ve sikliklarina iligkin
ilgili literatiirden yararlanilarak her biri belirli bir ama¢ dogrultusunda
hazirlanan 16 maddelik bir madde havuzu olusturulmus, pilot calismadan elde
edilen verilerle 14 maddenin veri toplamada kullanilmasina karar verilmistir.
Veri toplama araci ¢alismanin nihai verileri toplandiginda 6lgme aracinin temel
bilesenler analizine uygun olup olmadigina dair analizler yapilmig (KMO = .77,
p < .001), uygun oldugu anlagildiktan sonra faktor analiz gerceklestirilmistir.
Giivenirlik diizeyinin test edilmesi amaciyla i¢ tutarlilik katsayis1 hesaplanmustir
(-80). Nihai formdaki 14 maddenin ikisinin madde yiikleri ve madde toplam
korelasyonlar1 .30’dan diisiik (Akbulut, 2010) oldugundan 6lcme aracindan
belirlenen iki madde cikarilmig ve toplam %62’lik bir varyans agiklayan dort
boyutlu, (i) vakit gecirme ve eglence, (ii) siyasi konu ve gruplardan haberdar olma,
(iii) aragtirma, (iv) network kurma, 12 maddelik bir yap1 elde edilmistir.

Bulgular

Dort boyuttan olusan sosyal medya kullanim amaclart 6lgme araci ile
toplanan verilerden elde edilen betimsel bulgular ise Tablo 3’te sunulmustur.

Tablo 3 i
Sosyal Medya Kullanim Amacglart Olgme Aract

Boyutlar X N

Vakit gecirme ve eglence 4.56 2.03
Siyasi konulardan ve gruplardan haberdar olma 3.21 2.82
Aragtirma yapma 5.85 2.38
Network kurma 3.25 2.03

Buna gore calisma grubundaki iiniversite ogrencilerinin sosyal medyay! en
cok arastirma yapma amaciyla (x = 5.85) kullanirken, en az siyasi konulardan
ve gruplardan haberdar olma amagli (x = 3.21) kullandiklar1 s6ylenebilir.

Sosyal Medya Kullanim Amaglarimin Cinsiyete Gore Incelenmesine Iliskin Bulgular

Universite dgrencilerinin sosyal medya kullanim amaglarinin cinsiyete gore
farklilagip farklilasmadigini ortaya koymak amaciyla yapilan bagimsiz gruplar t-
testi sonuclar1 Tablo 4’te yer almaktadir.

Tablo 4

Cinsiyet Igin Bagimsiz Gruplar t-Testi

Kullanim amaclari boyutlari Gruplar n X S sd t p

. . . Kadm 1537 4.63 2.03

Vakit gecirme ve eglence Erkek 659 442 201 2194 219 .029

Siyasi konulardan ve Kadm 1533 3.10 2.81

gruplardan haberdar olma Erkek 657 3.50 2gs 188 306002
Kadin 1536 6.01 2.29

Aragtirma yapma Erkek 660 548 256 1132 455  .000
Kadmn 1535 3.17 1.99

Network kurma Erkek 659 344 210 2192 -2.78  .006
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Bu sonuclara gore, tiniversite 6grencilerinin sosyal medya kullanim amaglari
cinsiyete gore farklilasmaktadir. Kiz 6grencilerin sosyal medyay1 vakit gecirme
(t = 2.19, p < .05) ve aragtirma yapma (t = 4.55, p < .01) amach kullanim
siklign erkek Ogrencilere gore anlamli bir sekilde daha yiiksektir. Siyasi
konulardan ve gruplardan haberdar olma (t = -3.06, p < .01) ve ilgi duyulan
gruplar: takip edip onlarla baglantii kalma-network kurma (t = -2.78, p <
.0l)amagh kullanim oranlarinda ise, erkek Ogrencilerin ortalamalari, kiz
Ogrencilerin ortalamalarindan daha yiiksektir. Bu sonuclara bakarak, kiz
ogrencileri sosyal medyayr daha ¢ok vakit gecirme ve arastirma yapma gibi
bireysel amaclarla kullandigl, erkek Ogrencilerin ise siyasi ilgi ve Orgilitlenme
amaciyla kullandig1 sOylenebilir. Ancak ortalamalar bazinda incelendiginde ise
erkek (x = 5.48) 6grencilerin de kiz (x = 6.01) 6grenciler gibi sosyal medyay:
en ¢ok arastirma yapmak amaciyla kullandiklar: goriilmiigtiir.

Sosyal Medya Kullanim Amaclarina Iliskin Bulgular
Sosyal Medyay: Eglence Amach Kullanmaya Iliskin Bulgular

Universite dgrencilerinin sosyal medyay1 eglence ve vakit gecirme amaciyla
kullanma diizeylerinin not ortalamasina, sosyoekonomik seviyelerine (SES),
benimsedikleri diinya gorislerine, sosyal medyayr kullanim sikliklarina gore
farklilagip farklilasmamasini incelemek amaciyla tek yonlii varyans analizi
(ANOVA) vyapilmistir. Tablo 5te analiz sonuglarina iligkin bulgular
sunulmustur.

Tablo 5

Sosyal Medyayr Eglence Amaclh Kullanma ve Bagimsiz Degiskenler Arasindaki
Varyans Analizi (ANOVA)

Degiskenler  Varyansin Kaynagi KT sd KO F p
. Gruplararasi 98.17 4 24.54 6.00 .000
S‘r‘f‘;}'jgff Gruplarici 9039.13 211 4.09
Toplam 9137.30 2215
Gruplararasi 98.25 4 24.56 6.01 .000
SES Gruplarici 9117.95 2232 4.09
Toplam 9216.21 2236
.. Gruplararasi 152.54 8 19.07 4.80 .000
Diinya ..
gorilsil Gruplarigi 8192.15 2064 3.97
Toplam 8344.70 2072
Kullanim Gruplararalm 1419.00 4 354.75 101.55 .000
sikligs Gruplarici 7797.21 2232 3.49
Toplam 9216.21 2236

Universite dgrencilerinin sosyal medyay1 eglence ve vakit gecirme amach
kullanma diizeyleri akademik ortalamalarina (F = 6.00, p < .05), SES’e (F =
6.01, p < .05), benimsedikleri diinya goriislerine (F = 4.80, p < .05) ve sosyal
medyay! kullanim sikliklarina (F = 101.55, p < .05) gore farklilagsmaktadir.
Tablo 6, akademik ortalama, SES, diinya goriisii ve sosyal medya kullanim
siklig1 agisindan gruplar arasindaki ¢oklu karsilagtirmalar: gostermektedir.
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Tablo 6
Universite Ogrencilerinin Sosyal Medyayr Eglence ve Vakit Gegirme Amagch
Kullanmalarvun Bagimsiz Degiskenlere Gore Coklu Karsdastirmasi

Degiken 0P Gruplar XS erecedetankn
1 2'nin alt1 4.95 214 4
. 2 2.00-2.49 4.79 202 4%
gffﬁgﬁ;k 3 250-2.99 458 199
4 3.00-3.49 432 2.03 1% 2%
5  3.50-4.00 4.16 2.08
1 Enalt SES grubu 4.11 1.90  3%*, 4%
2 Ortanin alt1 SES grubu 4.46 2.01
SES 3 Orta SES grubu 4.71 207 1%
4 Ortanin tstii SES grubu 4.74 201 1%
5  Enist SES grubu 4.66 2.05
1 Muhafazakar_dindar 4.21 206 3% 6%
2 Liberal_humanist 4.52 2.11
3 Milliyetgi 4.83 201 1%
Diinya 4 Marks'ist_komunist_sosyalist_ateist 4.34 2.08
Gorilsii 5 Anar§1§t 4.87 1.78
6  Kemalist_ulusalci_sosyaldemokrat 4.81 1.87 1*
7 Ulkiicii 501 2.04
8 Islamci 4.34 1.86
9  Apolitik 4.37 2.06
1 Hig kullanmayan 2.15 1.83 2k ks gk Guck
Kullanim 2 Cok az kullanan 3.93 1.5 L B gk Sucek
sikhi@n 3 Azkullanan 4.93 1.83 ek Qe g Suckok
4 Cok kullanan 5.62 1.73 Qs s ks
5 Agiri kullanan 6.25 1.84 R gk

p < *.05**.01 ***.001

Elde edilen bulgular, diisitk akademik ortalamanin ve yogun sosyal medya
kullaniminin sosyal medyay1 daha ¢ok eglence ve vakit gegcirme amach kullanma
anlamina geldigini, sosyoekonomik acidan sosyal medyayr eglence amach
kullanmanin sadece orta ve orta Ustii gruplara gore en alt grubun ayristigini,
diinya goriisiine gore ise sadece kendini muhafazakar-dindar olarak tanimlayan
Ogrencilerin milliyetci ve Kemalist-ulusalci-sosyal demokrat gruptan ayristigini
gOstermektedir.

Sosyal Medyayr  Siyasi Konu ve Gruplardan Haberdar Olma Amagh
Kullanmaya lliskin Bulgular

Universite dgrencilerinin sosyal medyayi siyasi konu ve gruplardan haberdar
olma amach kullanma diizeylerinin not ortalamasina, sosyoekonomik
seviyelerine (SES), benimsedikleri diinya goriislerine, sosyal medyayr kullanim
sikliklarina gore farklilagip farklilasmamasini incelemek amaciyla tek yonli
varyans analizi (ANOVA) yapilmigtir. Tablo 7’de analiz sonugclarina iligkin
bulgular sunulmustur.
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Tablo 7
Sosyal Medyayr Siyasi Konu ve Gruplardan Haberdar Olma Amaclh Kullanma ve
Bagimsiz Degiskenler Arasindaki Varyans Analizi (ANOVA)

Varyansin

Degiskenler Kaynag! KT sd KO F p
. Gruplararasi 195.89 4 48.97 6.20 .000
gffﬁ;ﬁ;k Gruplarici 17395.49 2203 7.90
Toplam 17591.38 2207
Gruplararasi 116.03 4 29.01 3.65 .006
SES Gruplarigi 17668.17 2224 7.94
Toplam 17784.20 2228
Diinya Gruplara?a.m 911.62 8 113.95 14.99 .000
gbriigil Gruplarigi 15644.03 2058 7.60
Toplam 16555.66 2066
Kullanm Gruplara?a.m 415.99 4 103.99 13.32 .000
sikligs Gruplarigi 17368.20 2224 7.81
Toplam 17784.20 2228

Universite 6grencilerinin sosyal medyayi siyasi konu ve gruplardan haberdar
olma amaclh kullanma diizeyleri akademik ortalamalarma (F = 6.20, p < .05),
SES’e (F = 3.65, p < .05), benimsedikleri diinya goriislerine (F = 14.99, p <
.05) ve sosyal medyayr kullanim sikliklarina (F = 13.32, p < .05) gore
farklilagmaktadir. Tablo 8, akademik ortalama, SES, diinya goriisii ve sosyal
medya kullanim sikligi agisindan gruplar arasindaki coklu karsilagtirmalar:
gostermektedir.

Coklu kargilastirma bulgularina goére akademik ortalamasi 3.00-3.49
arasindaki Ogrenciler daha diisitk akademik ortalamasi olan 6grencilere gore;
ortanin alt1 sosyoekonomik diizeydeki 6grenciler de orta ve en ist diizeydeki
Ogrencilere gore sosyal medyayr siyasi konu ve gruplardan haberdar olma
amacli daha az kullanmaktadirlar. Benimsenen diinya goriisiine gore sosyal
medyay! siyasi konu ve gruplardan haberdar olma amagh kullanma durumu
incelendiginde ise kendini Marksist-komunist-sosyalist-ateist olarak tanimlayan
grupla, kendini Ulkiicii olarak tamimlayan grubun diger gruplardan ayristig1 ve
bu amagla diger gruplardan daha fazla sosyal medyayr kullandiklar
goriilmektedir. Ayrica elde edilen bulgular yogun sosyal medya kullaniminin
sosyal medyayr daha cok siyasi konu ve gruplardan haberdar olma amagh
kullanma anlamina geldigini gostermektedir.
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Tablo 8
Universite Ogrencilerinin Sosyal Medyayt Siyasi Konu ve Gruplardan Haberdar
Olma Amach Kullanmalarmin Bagimsiz Degiskenlere Gore Coklu Karsilastirmasi

Degiskenler Grf(l)lp Gruplar X N de(izlc]eillz;k}:lrllill
1 2'nin alt1 394 290 4**
. 2 2.00-2.49 332 290 4*
glr‘fﬁzx;k 3 2502.99 334 284 4%
4 3.00-3.49 278 2.65 1%*2%3%*
5 3.50-4.00 3.04 2.87
1 En alt SES grubu 338 279
2 Ortanin alt1 SES grubu 2.89 274 3*5*
SES 3 Orta SES grubu 336 290 2*
4 Ortanin iisti SES grubu 316 272
5 En iist SES grubu 3.61 3.05 2*
1 Muhafazakar_dindar 2.64 2.63 4EEETEE
2 Liberal_humanist 274 259 4T
3 Milliyetgi 3.09 2.83 4 7*
B LS EEEY sk sk
Diinya 4 Marksist_komunist_sosyalist_ateist 464 294 é* " X: 523* " *: 3* v
Goriisti 5 Anarsist 341 3.07
6 Kemalist_ulusalci_sosyaldemokrat 323 2,68 4% 9%
7 Ulkiicii 415 3.16  1%*, 2% 3% g
8  Islama 299 267 4%
9  Apolitik 231 2.54 4F** 6F, TH**
1 Hig kullanmayan 244 238 4% 5%#*
Kullanim 2 Cok az kullanan 2.85 273 3FEE gEwE gEkx
sikligt 3 Az kullanan 340 2.82 2%#* 5xx
4 Cok kullanan 3.65 294 1% 2%
5 Asiri kullanan 4.60 2,99 ]FEE pEsE 3Ex

p < *.05 **.01 ***.001
Sosyal Medyay Network Kurma Amach Kullanmaya Iliskin Bulgular

Universite ogrencilerinin sosyal medyayr network kurma amagh kullanma
diizeylerinin not ortalamasina, sosyoekonomik seviyelerine (SES),
benimsedikleri diinya goriislerine, sosyal medyayr kullanim sikliklarina gore
farklilagip farklilasmamasini incelemek amaciyla tek yonli varyans analizi
(ANOVA) yapilmistir. Tablo 9’da analiz sonuglarina iliskin bulgular
sunulmustur.

Tablo 9
Sosyal Medyayr Network Kurma Amacgh Kullanma ve Bagimsiz Degiskenler
Arasindaki Varyans Analizi (ANOVA)

Varyansin
Kaynag KT sd KO F P
. Gruplararasi 111.34 8 13.92 3.43 .001
Diinya .
Sriisii Gruplarici 8363.29 2062 4.06
gorusu Toplam 8474.63 2070
Kullanm Gruplararasi 543.43 4 135.86 34.90 .000
siklidt Gruplarigi 8681.61 2230 3.89
& Toplam 9225.03 2234

594



Social Media Use of University Students

Benimsenen diinya goriisii (F = 3.43, p < .05) ve sosyal medyay1 kullanim
sikhign (F = 34.90, p < .05) degiskenlerinin sosyal medyayr network kurma
amacl kullanmada farklilasma ortaya cikardifi, ancak SES ve akademik
ortalama degiskenlerinin herhangi bir farklilagmaya yol acmadig1 bulunmustur.
Tablo 10, diinya goriisii ve sosyal medya kullanim sikligi agisindan gruplar
arasindaki ¢oklu karsilastirmalar1 gostermektedir.

Tablo 10
Universite Ogrencilerinin Sosyal Medyayt Network Kurma Amach Kullanmalarinin
Bagimsiz Degiskenlere Gore Coklu Karsilastrmast

1 Muhafazakar_dindar 294 1.98
2 Liberal_humanist 298 1.81
3 Milliyetci 325 213
Diinya 4 Marks.ist_komunist_sosyalist_ateist 338 197
Goriigi 5 Anarsist 445 1.80
6  Kemalist_ulusalci_sosyaldemokrat ~ 3.46 2.02
7 Ulkiici 324 1.88
8  Islama 3.27 2.09
9  Apolitik 312 2.08
1 Hig kullanmayan 2,06 2.02 3k green S
Kullanim 2 Cok az kullanan 2.87 1.99 3k green Sk
siklig 3 Azkullanan 345 1.92 qrww xSk
4 Cok kullanan 371 2,02 Qrws xSk
5 Asiri kullanan 4.87 2,08 R Qe sk gk

p < *.05 **.01 ***.001

Coklu kargilagtirma sonuglarindan elde edilen bulgular yogun sosyal medya
kullanim sikliginin bu platformlart network kurma amagh kullanma anlamina
geldigini gostermektedir. Universite oOgrencilerinin benimsedikleri diinya
goriislerine gore network kurma amach sosyal medya kullanimi incelendiginde
ise ANOVA testinin anlamli ¢iktig1 ancak ¢oklu karsilastirma yapmak amaciyla
yapilan post-hoc testinde ise gruplar arasinda herhangi bir farklilik bulunmadigi
tespit edilmistir. Bu durumun sebebi olarak post-hoc testi olarak kullanilan
Tukey testinin sonuglar1 ortaya koymadaki katilig1 s6ylenebilir.

Sosyal Medyay Arastirma Amach Kullanmaya Iliskin Bulgular

Universite ogrencilerinin sosyal medyayr aragtirma amagh kullanma
diizeylerinin not ortalamasina, sosyoekonomik seviyelerine (SES),
benimsedikleri diinya goriislerine, sosyal medyayr kullanim sikliklarina gore
farklilagip farklilasmamasini incelemek amaciyla tek yonli varyans analizi
(ANOVA) vyapilmis ve analiz sonuclarina iligkin bulgular Tablo 11°de
sunulmustur.
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Tablo 11
Sosyal Medyayr Arastirma Amagh Kullanma ve Bagimsiz Degiskenler Arasindaki
Varyans Analizi (ANOVA)

Varyansin Kaynagi KT sd KO F p
N Gruplararasi 109.95 8 1374 249 011
Diinya ..
Sriisii Gruplarigi 11407.45 2063 5.53
gorus Toplam 1151739 2071
Kullanm Gruplararasi 282.43 4 70.61 12.66 .000
siklisy Gruplarici 12438.65 2231 5.58
& Toplam 12721.08 2235

Universite 6grencilerinin diinya goriigi (F = 2.49, p < .05) ve sosyal
medyayr kullanim sikliklart (F = 12.66, p < .05) sosyal medyay1 arastirma
amacl kullanmalarinda farklilasma yaratirken, SES ve akademik ortalama
degiskenleri herhangi bir farklilasmaya yol agmamistir. Diinya goriisii ve sosyal
medya kullanim sikhigi agisindan gruplar arasindaki coklu karsilastirmalari
Tablo 12’de verilmistir.

Tablo 12
Universite Ogrencilerinin Sosyal Medyayt Arastrma Amacl Kullanmalarmn
Bagimsiz Degiskenlere Gore Coklu Karsilastrmast

Degiskenler Grfz)lp Gruplar X N de(izrcleiilgalelih
1 Mubhafazakar_dindar 5.65 2.54
2 Liberal_humanist 5.50 2.46
3 Milliyetci 591 221
Diinya 4 Marks.ist_komunist_sosyalist_ateist 6.29 222
Gorilsii 5 Anarsist 5.65 243
6 Kemalist_ulusalci_sosyaldemokrat 5.98 2.29
7 Ulkiicii 5.83 2.61
8  Islama 555 229
9 Apolitik 5.68 2.46
1 Hig kullanmayan 4.82 298 4% 5
Kullanim 2 Cok az kullanan 5.58 2.50 3*’?,4***,5***
siklig 3 Az kullanan 6.01 2.26 2**,5f*
4 Cok kullanan 6.17 2.09  1%2%F* 5%
5 Asiri kullanan 6.93 2,06 ]FEE QEEE FEE 4%

p < *.05 **.01 ***.001

Coklu kargilagtirma sonuglarindan elde edilen bulgular sosyal medyay:
yogun kullanimin aragtirma amagh sosyal medya kullanma anlamina geldigini
gostermektedir. Universite 6grencilerinin benimsedikleri diinya goriislerine
gOre arastirma amacl sosyal medya kullanimi incelendiginde ise sosyal medyayi
network amacl kullanmada c¢ikan sonuca benzer sekilde ANOVA testinin
anlamli ¢iktii ancak coklu kargsilagtirma yapmak amaciyla yapilan post-hoc
testinde ise gruplar arasinda herhangi bir farklilik bulunmadig tespit edilmistir.
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Tartisma, Sonug ve Oneriler

Bu aragtirmada iiniversite 0grencilerinin sosyal medya kullanim amaclari
belirlenmis ve bu kullanim amaclar1 akademik ortalama, sosyoekonomik seviye
(SES), diinya goriisii ve sosyal medya kullanim sikligi degiskenlerine gore
incelenmistir.

Arasgtirma sonuclart sosyal medyanin kullanim Oriintiileri bakimmdan dort
Onemli kullanim amacina (i) vakit gecirme ve eglence, (ii) siyasi konu ve
gruplardan haberdar olma, (iii) aragtivma, (iv) network kurma ayrildigim
gostermigtir. Ozellikle son yillardaki kullanim alanlari incelendiginde sosyal
medyanin bireylerin giinliikk yasamlarinin 6nemli bir pargas: haline geldigi ifade
edilebilir. Bu baglamda bireyler eglenme, haber alma, bilgi sahibi olma,
arastirma yapma ve uzak ve yakin cevresiyle baglantida kalma ihtiyaglarim
cevrimici olarak karsilayabilmektedirler. Sosyal medya kullanicilarina iligkin
literatiirde farkli kullanici tipolojileri (Elliot, Fleming, Reitsma, Martland ve
Jaddou, 2012; Shao, 2009) olusturulmug ancak bu tipolojiler kullanicilarin
davranis Orintiillerine odaklanmis calismalar olarak karsimiza ¢ikmaktadir. Bu
calisma, kullanim davraniglarinin ne tiir amaclarla gosterildigini ortaya koymasi
acgisindan Onemlidir. Calisma grubunun iiniversite 0grencilerinden olusmasi,
kullanim amaglar1 acisindan ‘arastirma’ boyutunun en yogun olarak karsimiza
cikmasina sebep gosterilebilir. Sosyal medya farkli alanlarda kullanimi soz
konusu olsa da Kurtulus ve digerlerinin (2015) sosyal medyay: en ¢ok arastirma
ve eglence amagh kullanma bulgular1 bu calismanin sonuclarini destekler
niteliktedir. Ancak, burada unutulmamasi gereken husus (kendilerinin beyani
esasinda) Ogrencilerin sosyal medyayr kullanarak arastirma yaptiklarinda
kullanmis olduklar1 (veya olmadiklar1) bilimsel siirec becerileri ve eristikleri
kaynaklardaki bilgilerin, belgelerin bilimselligi/dogrulugu/sagliklilig:
konusundaki elestirel diisinme ve bilimsel tenkit becerileri konusunda bir
veriye sahip degiliz. Bu konuda yapilacak arastirmalarin nitel olarak bu hususu
da derinlemesine kesfetmeye yonelip yapilmasi bilime ve gonence katki
saglayacaktir.

Ogrencilerin siyasi grup ve konulardan haberdar olma amagh kullanim
boyutu da en diigsik kullanim orammma karsiik gelmekte ve bu durum da
universite Ogrencilerinin yasam tecriibeleri bakimindan siyaset kurumuyla
dogrudan iliskiye gececek kadar uzun olmamasindan kaynaklandig soylenebilir.
Bu 6grenci grubunun hayatlarinin neredeyse tamaminin Adalet ve Kalkinma
Partisi iktidarinda gectigi ve 12 Eyliil 1980 askeri darbesi oncesi Ozellikle
tiniversite gencligi arasinda vuku bulmus olan (sag-sol eksenindeki) sicak
catismalarin canli tecriibesine sahip olmadiklari unutulmamalidir. Siyasal
yelpazede yeknesanligin ve gencler arasinda popiiler kiiltiiriin etkisinin biitiin
agirhigy ile hissedildigi bu kusak agisindan dogrudan siyaset kurumuna fazla
teveccith gosterilmemesi anlasilir bir durumdur. Buna mukabil, iiniversite
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Ogrencilerinin dogrudan siyaset kurumuyla olmasa bile politik konularda
hassasiyeti var oldugu bilinen (bu aragtirmada kendi goriiglerini sosyalist,
Marksist ve iilkiicii gibi tanimlayan Ogrenciler), siyasal yelpazenin daha
‘u¢’larinda yer alan Ogrenci gruplari icin Onemli bir siyasal ara¢ olarak
kullanildigt  bu arastrmanin  bulgularindan ve diger arastirmalardan
anlagilmaktadir (Ete ve Tastan, 2013; GENAR, 2013; KONDA, 2013;
Metropol, 2013). Ancak, sosyal medyanin toplumsal hareketlerdeki roli goz
Oniinde bulunduruldugunda ise ortaya cikan sonug¢ dikkatli yorumlanmali ve
konuyla ilgili galigmalar yapilmahdir. Universite dgrencilerinin sosyal medyayi
kullanim amaclarindan hareketle 6grencilerin en cok gézetme ve vakit gecirme
doyumlarini elde ettikleri, daha az olarak ise kigisel iliski ve kisisel 6zdeslik
doyumlarini elde ettikleri sOylenebilir. Bu durum sosyal medyaya iligkin giiven
sorununun da bir gostergesi olarak yorumlanabilir. Ancak 6zellikle son yillarda
meydana gelen toplumsal olaylarda sosyal medyanin rolii dikkate alindiginda
sosyal medyaya karsi olan bu giivensizlik mevcut durumunu kaybetmeye ve
sosyal medyadaki bilgi, goriis, kisisel profiller veya haberlere olan inancin daha
da artacagi tahmin edilebilir. Bu baglamda bu aglardaki bilginin dogrulugu i¢in
veya bireyin bu bilgileri dogrulamast icin gerekli tedbirlerin alinmasi elzemdir.

Sosyal medya kullanim amaclari icin belirleyici degiskenlerin biri olarak
cinsiyet sayilabilir. Cinsiyetin sosyal medya kullaniminda belirleyici bir degisken
olmadigimni bulan ¢alismalar (Akgay, 2011; Chou, Hunt, Beckjord, Moser ve
Hesse, 2009) bulunmasina ragmen bu ¢alisma cinsiyetin sosyal medyanin farkl
kullanim amaclarinda 6énemli bir etken oldugu sonucuna ulagmistir. Kadinlarin
sosyal medyay1 eglence ve arastirma amach olarak erkeklerden daha fazla
kullanmasi ancak siyasi konu ve gruplardan haberdar olma ve network kurma
amagh olarak daha az kullanmalar1 Tirkiye’de kadinlarin toplumsal olaylardan
ve siyasetten daha uzak tutulmalariyla aciklanabilir. Bunun yaninda kadinlarin
sosyal medyayr moda, kisisel bakim, yemek kiiltiirii, kadmlik rolleri (kadin,
anne, es) baglaminda daha cok kisisel ilgi ve ihtiyaglarini karsilamak amach
kullanmalar1 ortaya ¢ikan sonuca katki saglamig olabilir. Ayrica kadinlarin
sosyal medyayr daha ¢ok bireysel amaclarla kullandiklari, erkeklerin ise daha
genis bir toplulukla baglantida kalma amacglh kullandiklar1 da dikkat
cekmektedir. Ancak kadmlarin sosyal medyada daha genis topluluklarla
baglantida kalmamasinin bir sebebi ise sosyal medyanin kadmnlar icin giiven
saglayamamasi ve psikolojik tacize acik bir platform olmasi sayilabilir. Sosyal
medya kullanimi ve Kkisilik oOzellikleri (belirleyicileri) arasindaki iliskide
cinsiyetin farklilagmaya yol a¢tigin1 ortaya koyan ¢aligmalar (Correa, Hinsley ve
De Zuniga, 2010) literatiirde bulunmaktadir ancak sosyal medya kullaniminda
cinsiyetin etkisini belirlemek amaciyla sosyal medya ve cinsiyet degiskeni
arasindaki iligkiyi ortaya koyacak hem toplumsal hem de bireysel boyutta
incelemeler yapan calismalar yapilmasina ihtiyag vardir.
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Sosyal medyanin  kullanim amaclarma ilisgkin - her bir boyut
degerlendirildiginde diinya gOriisiiniin ve sosyal medyayr kullanim sikligi
degiskenlerinin tiim boyutlarda belirleyici oldugu ancak akademik ortalama ve
sosyoekonomik seviye degiskenlerinin ise sadece eglence ve siyasi konu ve
gruplardan haberdar olma amaclarinda belirleyici olduklar1 goriilmiigtiir.
Diinya goriisii baglaminda kullanim amaglarinda gruplar arasinda farkliliklarin
gozlenmesi farkli goriislerin sosyal medyayr bilgi kaynagi olarak nasil
gordigiyle iliskilidir denilebilir. Eglence ve vakit gecirme boyutunda not
ortalamasi diigitk 6grenciler sosyal medyayr daha ¢ok vakit gecirme amach
kullanmiglar ancak derslerinde gereken c¢abayr gOstermemislerdir. Sosyal
medyanin bireylere zarar verici olabilen bir tarafi da bu durumda karsimiza
cikmistir denilebilir. Buna gore en onemli gorevi ve isi ders calismak olarak
tanimlanabilen bir ¢aligma grubunda sosyal medya ne kadar cok vakit gecirmek
icin kullaniliyorsa, o boyutta da temel gorev ve sorumluluklarin geri plana
itildigi ¢ikarilabilir. Sosyal medyanin siyasi konu ve gruplardan haberdar olma
amagh kullanimi incelendiginde ise diinya goriisii belirleyici bir faktor olarak
goriilmektedir. Ozellikle statiikoya karsi, siyasi anlamda ekstrem davramg
gostermeye daha meyilli Marksist, Komunist, Sosyalist, Ateist ve Ulkiicii
gruplar siyasi anlamda daha geri planda olan muhafazakar, dindar ve apolitik
gruplara gore sosyal medyayi siyaset ve politika anlaminda beklendigi gibi daha
aktif kullanmaktadirlar. Sosyal medyayr network kurma ve arastirma yapma
amacl kullanim incelendiginde ise sosyal medyay1 yogun olarak kullanmak bu
amaclar igin kullanimda etkilidir. Ozellikle sosyal medyayr agir1 kullanan
Ogrencilerin bu kullanimda en ¢ok arastirma amaci giittiigi soylenebilir.
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