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ARTICLE INFO ABSTRACT 

 Hyperlocal media platforms in India—exemplified by initiatives such as Khabar 
Lahariya and Mobile Vaani—serve as powerful models of grassroots 
communication that actively disrupt entrenched hierarchies related to caste, 
class, gender, and geography. This paper examines how these community-driven 
journalism efforts have evolved into significant instruments of empowerment for 
marginalized women and rural citizens, aligning with the broader national vision 
of Viksit Bharat @2047 (Developed India). Drawing on qualitative analysis of 
case studies, reports, and existing scholarly literature, the study traces the origins, 
operational strategies, and societal impacts of both platforms. 
Founded in 2002 by women from Dalit and rural backgrounds in Uttar Pradesh, 
Khabar Lahariya has reshaped rural journalism by creating media spaces—
across print, digital, and video—where women’s voices in regional languages can 
be amplified. Likewise, Mobile Vaani, launched by Gram Vaani in 2012, leverages 
an interactive voice response (IVR) system to enable rural communities, 
especially women, to generate and share audio content in local dialects without 
the need for internet access or literacy skills. 
The study highlights that both platforms embody the principles of democratized 
information and communication technology for development (ICT4D). They 
position women not only as media consumers but as creators of information, 
facilitators of community dialogue, and catalysts for accountability. Their 
influence extends well beyond journalism, contributing to meaningful social 
change by mobilizing communities around governance, education, health, and 
rights-based initiatives. Despite their success, these efforts face challenges related 
to financial sustainability, digital access disparities, and patriarchal norms. 
Within the Viksit Bharat framework, the analysis underscores that authentic 
national development depends on inclusive communication ecosystems where 
marginalized groups can assert their agency and voice. The paper concludes that 
hyperlocal media initiatives are not fringe experiments, but essential elements of 
a participatory democracy rooted in bottom-up empowerment. 
 
Keywords: Hyperlocal Media, Women Empowerment,  Khabar Lahariya, 
Mobile Vaani, Community Journalism , Digital Inclusion, Viksit Bharat @2047.  

 
Introduction 

 
In the twenty-first century, media ecosystems have undergone profound transformation, yet marginalized 
communities—particularly rural women in India—continue to struggle for meaningful representation and 
voice. Hyperlocal media has therefore emerged as a crucial alternative to mainstream journalism’s urban, elite-
centric bias (Raman, 2022). By operating in local languages and focusing on community-specific issues, 
hyperlocal platforms democratize communication and expand access to information. Within the national vision 
of Viksit Bharat, which emphasizes inclusive and sustainable development, such platforms help translate 
abstract policy goals into everyday realities at the grassroots (Mehrotra, 2023). 
Two influential initiatives exemplify this shift: Khabar Lahariya and Mobile Vaani. Established in 2002 as 
a Bundeli-language rural newspaper, Khabar Lahariya has evolved into a digital, feminist media network led 
by women from Dalit and other marginalized communities. Its reporters investigate local governance failures, 

https://kuey.net/


2992 Dr. Mayura Bijale et.al / Kuey, 30(11), xyz 

 

gender-based violence, and corruption, redefining rural journalism and challenging patriarchal norms (Jha, 
2021; Khabar Lahariya, 2022). Mobile Vaani, launched by Gram Vaani in 2012, advances this mission 
through technology by using a voice-based participatory communication platform. It enables low-literate 
users—especially women—to narrate experiences, highlight problems, and engage in community-led solutions 
(Mudliar et al., 2013). 
These models strongly align with the principles of Viksit Bharat, promoting empowerment, local participation, 
and bottom-up communication. By shifting from top-down dissemination to participatory dialogue, hyperlocal 
media enhances accountability, civic engagement, and social inclusion (Arora & Rangaswamy, 2022). For rural 
women, participation in these platforms transforms identity and power relations, enabling them to become 
reporters, community leaders, and active digital citizens. Although hyperlocal media fosters collective agency 
and structural empowerment, challenges such as the digital divide, patriarchal restrictions, and sustainability 
concerns persist—underscoring the need for stronger policy support and institutional backing (Sen & Mudliar, 
2020). 
The significance of hyperlocal media in the context of Viksit Bharat @2047 stems from its strong alignment 
with the ideals of inclusion, empowerment, and community-centered governance. These initiatives represent 
a clear shift from hierarchical, top-down communication models to participatory forms of dialogue that 
enhance awareness, transparency, and self-expression at the grassroots level (Raman, 2022). For marginalized 
women, involvement in hyperlocal media reshapes social identities and transforms power dynamics, enabling 
them to act as reporters, local leaders, and active digital citizens (Jha, 2021). Through the creation of supportive 
networks and increased visibility, such platforms strengthen structural empowerment—an essential 
component of equitable and sustainable national development (Sen & Mudliar, 2020). However, persistent 
challenges including the digital divide, patriarchal restrictions, and limited financial resources continue to 
hinder their long-term stability, underscoring the need for more robust policy backing and institutional support 
(Arora & Rangaswamy, 2022). 
This paper, therefore, analyzes Khabar Lahariya and Mobile Vaani as key case studies to demonstrate how 
hyperlocal media contribute to the vision of Viksit Bharat @2047by empowering citizens at the community 
level, reducing information disparities, and facilitating participatory democratic engagement. 
 

Theoretical Perspectives 
 
Social Responsibility Theory: 
With this theoretical framework here, while the media maintains the authority to hold governments and related 
organizations accountable through critical examination, it simultaneously bears the obligation to strengthen 
democratic institutions. This is achieved through the dissemination of accurate and relevant information that 
aligns with the community's priorities and requirements (Aggarwal & Gupta, 2002). A key advancement 
introduced by this perspective emphasizes that providing citizens with equitable access to information takes 
precedence over granting the press unrestricted liberty in expressing diverse viewpoints (Stanley & Dabis, 
2012). In this context, platforms such as Mobile Vaani contribute meaningfully by facilitating community 
engagement through documenting local news coverage, amplifying public concerns, and fostering dialogue 
concerning matters of governance, gender equality, and socioeconomic advancement. 
 
Free Press Theory: 
The fundamental purpose of a free press is to keep citizens informed and to ensure that the government fulfills 
its responsibility toward public welfare without misuse of power. This perspective highlights that effective 
governance depends on making information accessible to the widest possible population. In the Indian context, 
rural and grassroots journalism have helped restore democratic agency by enabling people to engage directly 
with issues that affect their lives. Khabar Lahariya exemplifies this by strengthening information access in 
six rural districts across two states, while Mobile Vaani amplifies community voices by providing a platform 
for the public to express concerns and share local updates. 

 
Democratic Participant Media Theory: 
This theory offers a strong critique of the commercializationz of contemporary media and its predominantly 
top-down, non-participatory nature. It underscores the importance of communication rights and equitable 
access to information for all citizens. Local newspapers, in particular, have historically served as spaces where 
ordinary people can express their opinions and advocate for their concerns. Across India, millions now use 
such platforms to raise issues and assert their rights. In rural regions, newspapers like Khabar Lahariya 
demonstrate how community participation can effectively address local challenges and advance development 
initiatives (Kumar, 2014). By enabling citizens to highlight regional problems and encouraging democratic 
engagement, hyperlocal newspapers have become catalysts for social change. As a result, Khabar Lahariya has 
emerged as a powerful voice for marginalized communities, contributing directly to their development. 
Similarly, Mobile Vaani, which operates across 25 districts in Bihar, Jharkhand, and Madhya Pradesh, now 
connects over 100,000 users and supports an active, participatory communication network (Viswanathan, 
2021). 

Research Methodology 
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Research Design 
 
This study employs a qualitative multiple case study approach to explore the empowerment potential of 
hyperlocal media initiatives in India, specifically Khabar Lahariya and Mobile Vaani. The case study method 
allows for an in-depth understanding of the social, cultural, and communicative processes that underpin 
empowerment in grassroots contexts (Yin, 2018). Both cases were selected through purposive sampling due 
to their prominence in hyperlocal media scholarship and their innovative approaches to participatory 
journalism. 

 
Data Collection 

 
Data was gathered from secondary sources including peer-reviewed journal articles, organizational reports, 
websites, and documented interviews with founders and journalists of Khabar Lahariya and Mobile Vaani. 
Additionally, content analysis of digital outputs—such as Khabar Lahariya’s YouTube channel and Mobile 
Vaani’s audio forums—was conducted to examine communication strategies and engagement patterns. To 
ensure reliability, data were triangulated across media artifacts, academic publications, and field-based 
documentation. 

 
Limitations 

 
The research acknowledges limitations inherent to secondary data analysis. Field-level ethnographic insights 
and quantitative audience data were unavailable, which may limit the scope of measuring direct impact. 
However, triangulation across multiple credible sources mitigates these constraints and provides a robust 
interpretive understanding of the cases. 
 

Case Study: 
 
Gram Vaani: Technology as a Driver of Women’s Empowerment and Accountability 
Aaditeshwar Seth and Mayank Shivam envisioned a communication system that would support individuals at 
the bottom of the pyramid by leveraging technology for social change. This idea led to the establishment of 
Gram Vaani Community Media at IIT Delhi in 2009, a social-technology enterprise designed to amplify the 
voices of marginalized groups. As documented on the organization’s website, its flagship platform—Mobile 
Vaani—has emerged as a pioneering model of participatory communication, allowing rural and semi-urban 
communities to interact directly with public institutions and social issues. 
Launched in 2012 by Gram Vaani, Mobile Vaani was created as a voice-driven community media network 
aimed at strengthening civic participation in India (Viswanathan, 2021). The platform operates through an 
Interactive Voice Response System (IVRS), enabling users to call a toll-free number to access local news, report 
concerns, and participate in conversations on governance, gender, health, and development. Functioning 
across 25 districts in Bihar, Jharkhand, and Madhya Pradesh, Mobile Vaani currently engages more than 
100,000 people, forming a dynamic participatory communication ecosystem (Viswanathan, 2021). The 
broader mission of Gram Vaani is to develop community-powered media technologies that enhance social 
empowerment and enable collective action. 
The operation of Mobile Vaani combines digital tools with community-based human networks. Trained 
volunteers—typically rural youth—gather stories, support local users, and coordinate with government 
departments to facilitate grievance redressal. This hybrid model transforms information access into 
community mobilization. Key campaigns addressing issues such as domestic violence, reproductive health, and 
child marriage show how participatory media can shape social dialogue and encourage behavior change 
(Viswanathan, 2021). 
The technological design of Mobile Vaani is fundamentally transformative. Its IVR system bypasses structural 
barriers such as digital illiteracy, poor internet connectivity, and patriarchal restrictions on women’s phone 
use. By offering voice-first, vernacular communication, the platform democratizes digital participation and 
allows women to take part in conversations historically dominated by men (Moitra et al., 2021). 
Mobile Vaani also strengthens local governance by documenting complaints and publicly holding institutions 
accountable. This transparency enhances participatory democracy and aligns with India’s Viksit Bharat 
@2047agenda of inclusive, bottom-up development (Sen, 1999). Still, challenges such as gendered norms, 
limited device ownership, and digital skill gaps restrict many women’s involvement. In response, Gram Vaani 
has introduced women-only listening groups, school partnerships, and household-level trust-building 
strategies to support women’s engagement (Viswanathan, 2021). 
Through these innovations, Mobile Vaani demonstrates how hyperlocal technology can reposition rural women 
as active contributors to the digital public sphere. It conceptualizes empowerment not merely as technological 
access but as a broader transformation in social participation—supporting equitable communication and 
participatory governance within the larger Viksit Bharat @2047 vision. 
One of the most powerful illustrations of Mobile Vaani’s impact involves its intervention in Jakhanian, Uttar 
Pradesh, where a Primary Health Centre remained closed for several days. Users reported the issue through 
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the Ghazipur Mobile Vaani network, prompting district officials to respond. In less than two weeks, the health 
centre resumed full operations—treating more than 130 patients and assisting in a childbirth. This example 
highlights how a simple voice-based system can enhance public accountability and improve essential services 
(Kishore, 2023). 
Mobile Vaani’s technological architecture extends beyond IVR discussions to include survey tools, mobile apps, 
and OCR-enabled systems for health monitoring. By prioritizing accessibility in local languages and voice 
interactions, the platform enables marginalized citizens to both consume and create digital content (Kishore, 
2023). In addition to grievance reporting, Mobile Vaani fosters learning and empowerment through campaigns 
such as Meri Awaz Meri Pehchan and the audio adaptation of Main Kuch Bhi Kar Sakti Hoon, which have 
encouraged women to speak against violence, participate in decision-making, and assert reproductive rights. 
Group-based Mobile Vaani clubs across Bihar, Jharkhand, and Madhya Pradesh have helped women develop 
confidence and leadership—reshaping the digital public sphere into a more inclusive space aligned with Viksit 
Bharat @2047priorities (Kishore, 2023). 
 
Case Study 2: Khabar Lahariya 
Khabar Lahariya is a leading example of feminist, community-centered journalism in India. Established in 
2002 by newly literate rural women in Chitrakoot through Nirantar’s women’s literacy program, the 
publication emerged to sustain local writing and reading skills. Initially published as an eight-page weekly in 
Bundeli and Hindi, it quickly became a trusted source of hyperlocal news (Kumar, 2014). 
The newspaper filled critical gaps left by mainstream media, which often overlook rural issues. With a 
readership comprised mainly of agricultural labourers, low-income households, and semi-literate women, 
Khabar Lahariya highlighted everyday concerns such as water scarcity, electricity shortages, road conditions, 
education, health, and irregularities in welfare schemes—topics that resonated strongly with local communities 
(Kumar, 2014). Publishing in Bundeli created cultural and linguistic belonging, empowering women and 
strengthening regional identity. 
Over time, the organization expanded from a print newspaper into a multimedia digital newsroom. Sinha and 
Malik (2020) describe this trajectory as “rhizomatic,” meaning that growth occurred in multiple directions—
spanning YouTube, Facebook, WhatsApp, and collaborations with independent media platforms. By 2016, 
Khabar Lahariya had transitioned into a hybrid digital-first newsroom, significantly increasing its reach while 
maintaining its feminist ethos. 
The newsroom continues to be fully led by women from marginalized communities, including Dalit and Adivasi 
reporters. These journalists routinely challenge patriarchal structures by reporting from public spaces, 
questioning authorities, and documenting gender-based violence. Their stories remain focused on women’s 
rights, governance failures, and deep-rooted rural inequities (Sinha & Malik, 2020). 
Nevertheless, the shift toward digital production has introduced new challenges. Concerns have emerged 
regarding centralized editing, professionalized recruitment, and reduced ground-level interactions, which were 
once defining principles of community media (Sinha & Malik, 2020). Despite these tensions, Khabar Lahariya 
continues to navigate a balance between sustainability and participatory, grassroots journalism. 
Today, it stands as a pioneering model of feminist community media—celebrated for democratizing local 
information ecosystems, amplifying marginalized voices, and reshaping the landscape of rural journalism in 
India. 

 
Review of Literature: 

 
The review of literature examines the theoretical, empirical, and conceptual foundations relevant to 
understanding the role of hyperlocal, women-led media initiatives such as Khabar Lahariya and Mobile Vaani 
within the broader vision of Viksit Bharat. As India aspires toward inclusive and participatory development by 
2047, scholars increasingly highlight the importance of communication, gender equity, and community-driven 
media in shaping democratic engagement and social transformation. Existing research emphasizes that 
development communication is most effective when grounded in participatory frameworks, where information 
flows from the grassroots upward and citizens are empowered as co-creators of knowledge rather than passive 
recipients. This section therefore synthesizes literature across gender studies, feminist communication, 
hyperlocal journalism, and Communication for Development (C4D) to establish the scholarly context of the 
study. 
Studies over the past two decades show that hyperlocal and women-led media have emerged as critical 
democratic tools in rural India, addressing gaps left by mainstream journalism and fostering civic participation 
among marginalized communities. Drawing on interdisciplinary scholarship—from feminist technology 
studies to participatory communication theories—the literature reveals how platforms like Khabar Lahariya 
and Mobile Vaani not only democratize access to information but also reshape power relations by enabling 
rural women to assert their voices in public spaces. At the same time, the literature also identifies structural 
challenges such as digital divides, patriarchal norms, and sustainability limitations that affect the long-term 
impact of these models. Together, these insights provide a comprehensive foundation for analyzing how 
hyperlocal media contribute to empowerment, accountability, and nation-building within the Viksit Bharat 
@2047framework. 



2995 xyz/ Kuey, 30(11),  Dr. Mayura Bijale et.al 

 

The researcher compiled the following review of literature to situate the study within its broader theoretical 
and empirical context. This synthesized body of scholarship reflects key debates, conceptual frameworks, and 
field-based insights that inform the analysis. It also highlights existing knowledge gaps and emerging 
perspectives that justify the relevance and direction of the present research. 
 
1. Women and the Vision of Viksit Bharat 
The Government of India’s Viksit Bharat@2047 roadmap emphasizes inclusive growth, citizen participation, 
and equitable development as essential elements of a fully developed nation. Scholars contend that this vision 
can be realized only when women participate actively as communicators, leaders, and agents of social change 
(Nanda, 2022; Kumar, 2023). The participatory communication models proposed by Servaes (2016) and 
Melkote and Steeves (2020) highlight the importance of community engagement, dialogue, and local 
ownership in shaping development outcomes. Within this framework, hyperlocal media serve as vital 
intermediaries that connect national development discourse with community realities, allowing grassroots 
communities to articulate their own priorities and perspectives. 
 
2. Hyperlocal Media as a Democratic Tool 
Hyperlocal media refer to small-scale, community-oriented information systems that focus on issues directly 
relevant to local populations (Ali & Thomas, 2018). These platforms create democratic spaces for marginalized 
groups, enabling them to express concerns and participate in public life. Research from India demonstrates 
that hyperlocal media frequently emerge in regions underserved by mainstream news outlets, particularly rural 
and semi-urban areas (Jha, 2021; Singh, 2020). By utilizing local languages, participatory formats, and 
affordable digital tools, hyperlocal media establish bottom-up communication pathways essential for inclusive 
development. 
The expansion of digital technologies has further broadened the reach of hyperlocal communication. IVR 
systems, mobile-led citizen journalism, and community radio enable the circulation of information among 
populations with limited literacy or digital access (Panigrahi & Seth, 2020). These innovations advance 
democratic ideals by promoting equitable opportunities for communication and civic engagement. 
 
3. Women-led Media and Empowerment 
Studies on gender and media show that women-led media collectives reshape editorial priorities and disrupt 
patriarchal structures in journalism (Gallagher, 2014; Byerly, 2016). Their leadership shifts news production 
toward issues of social justice, gender equity, and everyday marginalization. 
In India, Khabar Lahariya has gained scholarly attention as a transformative feminist media initiative (Pande, 
2017; Chatterjee, 2020). Operated by rural Dalit and Muslim women journalists, it reimagines rural journalism 
by spotlighting governance failures, caste oppression, and gender-based violence. BBC Media Action (2021) 
describes its newsroom as a “feminist public sphere” that nurtures women’s autonomy and professional 
identity. 
Mobile Vaani, developed by Gram Vaani, functions as a mobile-based participatory communication platform 
(Anand, 2019; Mehta, 2022). Using IVR technology, it enables rural women to share stories and report local 
issues in their own dialects. Research by Panigrahi and Seth (2020) shows that Mobile Vaani broadens 
participation by lowering barriers related to literacy and technology. However, long-term sustainability and 
limited institutional support remain ongoing challenges. 
 
4. Comparative Perspectives: Feminist Communication and Technology 
Feminist technology scholarship provides critical insights into how women navigate digital spaces and contest 
power relations (Haraway, 1991; Wajcman, 2004). Indian scholars such as Rangaswamy and Cutrell (2018) 
and Sen (2022) note that while digital platforms open pathways for empowerment, women’s participation 
continues to be shaped by social hierarchies and cultural constraints. Viewed through this lens, Khabar 
Lahariya and Mobile Vaani demonstrate two distinct yet complementary modes of feminist empowerment. 
Whereas Khabar Lahariya emphasizes women’s editorial control and public visibility, Mobile Vaani facilitates 
mediated participation, collective voice-building, and community-driven dialogue. Together, they contribute 
to feminist reimaginings of development communication. 
 
5. Communication for Development (C4D) and Hyperlocal Media 
The Communication for Development (C4D) paradigm advocates for dialogic, participatory, and empowering 
communication processes rather than one-way information transfer (Gumucio-Dagron, 2001; Servaes, 2016). 
According to UNICEF (2018), participatory communication fosters not only awareness but also community-
led decision-making. Hyperlocal media exemplify these principles by linking on-ground experiences with 
development 
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Discussion and Findings 
 

1. Redefining Gender and Media Agency 
Khabar Lahariya disrupts traditional, male-dominated journalism by placing rural Dalit and Muslim women 
at the center of news production (Razzack, 2016). Its reporters confront patriarchal and caste hierarchies 
through investigative coverage of corruption, gender-based violence, and governance failures. Their presence 
in public reporting spaces becomes a powerful symbol of empowerment. Through structured training and peer 
support, the organization transforms marginalization into collective media agency. 
2. Technology as an Enabler of Voice 
Mobile Vaani expands communication access through a voice-based participatory platform that relies on IVR 
technology (Moitra, Kumar, & Seth, 2021). The system overcomes literacy and internet barriers, enabling rural 
citizens—especially women—to share concerns in their local dialects. This participatory model builds a digital 
commons for dialogue, with many women reporting increased confidence in articulating grievances and 
mobilizing community action. 
3. Hyperlocal Media and Participatory Democracy 
Both Khabar Lahariya and Mobile Vaani strengthen participatory democracy by amplifying voices often 
excluded from mainstream media. Their hyperlocal reporting directly addresses community governance issues 
such as ration access, education, and public health. By promoting accountability and encouraging citizen 
participation, these platforms operationalize the bottom-up development ethos central to the Viksit Bharat 
@2047 vision. 
4. Pathways to Socioeconomic Empowerment 
Across both platforms, women gain visibility, self-efficacy, and new professional skills. Khabar Lahariya’s 
journalists earn stable incomes, utilize digital tools, and gain social recognition as local leaders. Mobile Vaani 
similarly generates opportunities for rural correspondents while anchoring community dialogue on 
development priorities. 
5. Challenges and Sustainability Constraints 
Despite notable impacts, each initiative encounters persistent barriers. Limited funding restricts expansion, 
while entrenched gender norms continue to shape women’s participation. The digital divide—particularly gaps 
in phone access and connectivity—remains a major obstacle. Additionally, safeguarding editorial autonomy 
amid political and commercial pressures poses ongoing risks. 
6. Policy Implications for Viksit Bharat@ 2047 
The evidence suggests that advancing Viksit Bharat requires integrating hyperlocal media into broader 
communication, digital literacy, and governance frameworks. These platforms can function as real-time 
feedback mechanisms for policy implementation and as tools for civic engagement. Targeted institutional 
support and resource allocation could significantly enhance their sustainability and impact. 

 
Conclusion: 

 
The experiences of Khabar Lahariya and Mobile Vaani demonstrate the transformative potential of hyperlocal 
media in reshaping rural communication landscapes. These initiatives show how community-driven platforms 
can amplify marginalized voices, expand digital access for populations excluded from mainstream media, and 
cultivate active civic engagement. By centering local knowledge and prioritizing women’s participation, both 
models reflect the core ideals of Viksit Bharat@ 2047, which envisions development rooted in empowerment, 
inclusivity, and grassroots agency. 
The findings of this study suggest that sustained investment in hyperlocal and community-led media 
infrastructures is critical for building an information ecosystem that is equitable, gender-responsive, and 
participatory. Strengthening such platforms can contribute significantly to enhancing accountability, 
promoting social justice, and ensuring that development communication reaches those most often left unheard. 
Looking ahead, future scholarship would benefit from employing mixed-method research designs to 
systematically measure empowerment indicators, track behavioral and attitudinal changes among participants, 
and assess the long-term societal impacts of these innovative media models. Such evidence will be essential for 
informing policy, scaling effective practices, and reinforcing the role of hyperlocal media in India’s journey 
toward a truly inclusive and empowered nation. 

 
Recommendations and Policy Implications: 

 
To enhance the impact of hyperlocal media within the Viksit Bharat @2047framework, sustained institutional 
backing and financial support for platforms like Khabar Lahariya and Mobile Vaani are essential. Integrating 
these initiatives into local governance systems can improve public accountability and ensure stronger citizen 
feedback channels. Focused digital and media literacy programmes for rural women, along with continued 
investment in accessible, voice-based technologies, can expand participation and reduce digital inequality. 
Strengthening capacity-building efforts for women journalists and promoting sustainable, community-driven 
business models will further ensure the long-term viability of these platforms and their role in fostering 
inclusive and participatory development. 
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