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Introduction

Green entrepreneurship, which shows an elusive commitment to preserving the environment in business
operations, is a major driving factor of green development. In this sort of strategy, emphasis is made on
forming and managing companies with a stubborn focus on reducing ecological footprint and enhancing
positive environmental impacts. Due to the importance being ascribed to the pertinent problem, an
investigation of the role of green entrepreneurship in the effectiveness of circular economy within SMEs has
to be conducted (Neumann, 2022). Thus, parsing the data helps reveal which of them promotes the core
ideas of the circular economy principles: more resources and waste management. Analysing green
entrepreneurship and circular economy effectiveness primarily for SMEs is the aim of the research
hypotheses which explain the complex interconnection (Makhloufi et al. 2022). Having the introduction as a
blazing fire helps to guide readers on the journey that the rest of the sections will go through. It ensures the
completeness and clarity of the introduction, so the remaining part of the paper is well-arranged. The
objective of this research to contribute to the clarification of the link between green entrepreneurship and the
circular economy performance of SMEs is to provide insight into the use of such models in emerging trends
of sustainable economic and environmental stewardship.

The Concept of Green Entrepreneurship

Green entrepreneurship manifests itself as a revolutionary management strategy that indexes the issue of
environmental sustainability on the top priority list. The essence of green entrepreneurship is that green
entrepreneurs are individuals or groups that base their businesses around the implementation and running
of these businesses and have an unwavering commitment to reduce environmental harms and at the same
time contribute to ecological welfare (Soomro et al. 2020). This section underlines what green
entrepreneurship is all about. It therefore asserts its important principles and guiding goals. Firstly, it is the
responsibility of businesses to use resources as efficiently as they can and produce minimum waste while
performing different activities. Actions that give preference to resource conservation and responsible usage
are methods that the green entrepreneurs pursue to promote prudent resource utilization which is
environmental degradation minimization and long-term resilient ecology.

Waste minimization arises be a basic pillar of green entrepreneurship that focuses on maximizing waste
decrease and adoption of green waste management practices. Innovative methods like recycling, upgrading
and wasting energy conversion are used by green entrepreneurs to reduce the ecological residue of the
business activities while at the same time recovering other resources that have not been tapped and creating
more economic value. The environmental issues will be addressed to some extent and the needed growth and
innovation will also be facilitated by these businesses that are adopting the waste reduction culture
(Amankwah & Sesen, 2021). Also, green innovation propels eco-conscious business ventures as innovative
technologies, goods and services are created and adopted, and they are focused on environmental
sustainability. Innovative businessmen and businesswomen integrate state-of-the-art technologies and
design principles into their solutions so that they can offer high-performing benefits that sync with ecological
priorities (Yin et al. 2022). By way of constant experiments and modulations, these businesses do their best
to spark the transformation of an economy that is both resilient and sustainable and this includes
environmental considerations that are formally brought in through the company’s operations.

Spectating a vivid glimpse of green entrepreneurship ventures in various industry segments signifies the
multifaceted nature of this phenomenon as well as its ability to give rise to executive change. From a farmer’s
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cooperative venture to renewable energy startups, these examples show the variety of modes of green
entrepreneurs working to transform traditional business criteria into the sustainability strategy framework.
(Soomro et al. 2024) Through the exploitation of their creativity, ingenuity, and entrepreneurship, these
innovators not only accomplish favourable ecological results but also re-construe the structure of growth and
prosperity of the twenty-first century.

In a nutshell, green entrepreneurship manifests a comprehensive approach to leadership in the business
world that goes beyond the conventional profit-driven model of organizational leadership to capture
environmental sustainability as the core principle of organizational success. With its capital investment in
resource efficiency, waste reuse and environmentally friendly technology, green entrepreneurship is an
attractive option for a cleaner and more developed world of the future. Through trends of eco-managerial
practices, green entrepreneurs are building a regenerative economy using operational partnerships.

Drivers of Circular Economy Performance in SMEs

The performance of small and medium enterprises (SMEs) in the implementation of the circular economy is
determined by multiple variables participating through which various organizations act and the outcomes are
secured (Alwakid et al. 2021). This part unravels the main issues determining the extent to which SMEs
develop the circular economy, giving evidence of these factors' relationship and their accumulative influence
on firms' long-term sustainability and endurance.

The top of the stack of these drivers came to be known as resource efficiency. It entails ameliorating the
situation by reducing the usage of scarce resources and waste disposal as much as possible. Through the
implementation of procedures that emphasize the conservation and efficiency of resources, SMEs can
reinforce their ability to endure in their actions and lessen their environmental impact (Skordoulis et al.
2022). Innovations in energy-efficient production processes and the utilization of lean manufacturing
techniques are among the key factors in the implementation of the circular economy by SMEs that propels
cost-savings while also reducing their ecological stress. On top of that, sustainable waste management
practices have a vital role in supporting iterative economic operations within SMEs, because businesses
emphasize on reduction of waste production, maximum recovery of resources, and the movement of recycled
materials from one industry to another in a circular system (Alvarez-Risco et al. 2021). Such waste reduction
strategies as source segregation, material recovery and composting would help SMEs avoid the creation of
large amounts of waste, generate values from waste products and participate in the circulation of resource
flows to the degrowth of consumption of virgin resources.

The management of product lifecycle consequently becomes a centrally important determinant of the
performance of circular economy in SMEs as businesses endeavour to extend the life span of products and
render them highly durable and recyclable/refurbishable at the end-of-life phase (Potluri and Phani, 2020).
Using methods like design for disassembly or remanufacturing and product takeback, small and medium-
sized enterprises (SMEs) can make their product provision more environmentally friendly and diminish the
pollution that is caused by product obsolescence or disposal. Besides the internal factors, external drivers like
regulations government policies and market incentives are very much vital in the circular economy's context
for SMEs (Wei et al. 2023). Therefore, the governments can achieve this by implementing the legislations
that make sustainable procurement compulsory, promote eco-design principles and encourage resource
recovery through recycling thereby creating an environment that allows for an easy economic transition of
the resources. To the same extent, market-based processes like eco-labelling schemes, carbon pricing
mechanisms, and green procurement initiatives can introduce SMEs to apply for circular economy practices
and be known for their products and services through their environmental labels.

This requires strong stakeholder engagement and stakeholder collaboration, as businesses look for the best
supply chain shortening, knowledge exchange, and collective responsibility, with their suppliers, customers,
and other stakeholders. Through the creation of mutual collaboration and cooperation culture SMEs can use
all the knowledge and resources of their stakeholders for a common goal and as a result transition towards a
circular and sustainable economy will become faster (Drago & Gatto, 2022). In a nutshell, circular economy
performance in an SME is a multifaceted and interconnected driver, with internal and external factors that
help establish organizational practices and outcomes Through the focus on resource efficiency, waste
management, product lifecycle management, and stakeholder involvement as their strategies for circular
economy development, SMEs can improve their performance relating to a circular economy and contribute
towards a more resilient and sustainable economy.

Empirical Evidence of Green Entrepreneurship's Impact on Circular Economy Performance

Empirical researches make it possible to obtain an understanding of the trade-offs between green
entrepreneurship and circular economy performance by small and medium enterprises. In this part, the
empirical evidence comes through a critical analysis of the most recent studies that address how green
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entrepreneurship constitutes the main competitive advantage of the circular economy by providing as well
both the benefits and challenges associated with it.

An abundance of research has shown the superior outcomes of green entrepreneurship in terms of resource
efficiency, which suggests that environmentally conscious organizations of business can be highly effective
regarding resource use, energy consumption, and production cost reduction (Galindo-Martin et al. 2020).
Through technologies and processes that place a high priority on energy efficiency and resource optimization,
green entrepreneurs aim not only to decrease the amount of waste generated but also to enhance resource
utilization, which translates into the efficiency of the overall operations. It is not the sole but also helps in
cost-effectiveness and competitiveness which as a whole will constitute in contributing to the objective of the
circular economy. Furthermore, it has been demonstrated that implementing green entrepreneurship
activities in SMEs assists in a reduction of waste and controlled management of waste which limits the
environmental effect of this sector (Uvarova et al. 2021). By way of campaigning campaigns like waste
segregation, recycling efforts and sustainable package solutions, green businesses may divert waste from
landfills, engage the material for recovery, and guide the world towards a closed-loop economy. Not only
does this help to mitigate the large-scale effect, but it also creates opportunities for resource recovery and
value creation, which, in turn, fosters a sustainable circular business model.

Besides this, green entrepreneurship encourages sustainable innovation and product development, which
ultimately leads to the expansion of eco-friendly technologies, raw materials, and procedures in different
professions. The environmental innovation mindset of green entrepreneurs incorporates the principle of
designing environmentally-conscious products, manufacturing processes and supply chain management to
develop environmentally friendly solutions that minimize environmental effects without compromising the
demand for the consumers’ green products and services (Starchenko et al. 2021). It establishes the culture of
imperfect conditions, thus the growth and innovation of SMEs, which ultimately leads to positive
environmental outcomes and the enduring prosperity of business in the marketplace.

Green entrepreneurship as a concept has been seen to be advantageous with evident implications on circular
economy performance, however, there exist necessary limitations and challenges in proving its impact on
circular economy performance (Ye et al. 2020). Among the complexities that small to medium enterprises
face when comparing their environmental performance and circularity with each other and the other
industries is the absence of such standards and methodologies which makes the comparisons difficult.
Besides that, the green entrepreneurship outcomes on the circular economies in the longer term may be hard
to calculate and quantify through simple measurements, necessitating longitudinal studies and lifecycle
assessments which take into account the full impact of the environmental benefits (Hameed et al. 2021). In
addition to that, environment-related factors like industry dynamics, regulations frameworks and contrasting
market conditions will impact the effectiveness of green entrepreneurship and the extent it will affect circular
economy performance. The extent of cultural beliefs toward sustainability, consumer preference, as well as
resource access and technology vary among regions and sectors hence the reshaping of green practices of the
SMEs. With this in mind, future research should look back at these problems and difficulties by applying
multidisciplinary approaches, combining qualitative and quantitative methods, and considering the
surrounding variables while assessing the contribution of green entrepreneurship to the circular economy
performance level.

Challenges and Opportunities for Green Entrepreneurship in SMEs

Green entrepreneurship contains mixed opportunities and challenges within small or medium-sized
enterprises (SMEs) for promoting the agendas of sustainability and circular economy (Habib et al. 2020).
This section sheds light on the various issues of capital constraints, lack of awareness and the regulatory
barriers that stand in SME's way inclusive in the adoption of green entrepreneurship practices. In the same
manner, it evaluates potential avenues through which climate change challenges can be mitigated with
capacity-building, knowledge sharing, and oxygen financing mechanisms. Besides, this part put forward the
successful business models of the SMEs that have been practising green entrepreneurship and have been able
to demonstrate the two beneficial elements of sustainable practices namely the economic and environmental
outcomes.

Small and medium-sized (SMEs) face great difficulties in implementing green business practices due to
financial barriers. Lack of capital availability and high investment costs in making responsible technologies
and system upgrades can be the obstacles preventing SMEs from applying these measures. Additionally, the
green entrepreneurship principle and method are commonly unfamiliar to SME leaders and managers which
makes them lag with adoption (Neumann, 2021). Sustainability strategies could potentially be regarded as
not as important as core business objectives or as a result of knowledge and expertise gap some SMEs might
be unable to implement green approaches. Regulatory obstruction is also one of the critical determinants
which structure the way opportunities are provided to SMEs who participate in green entrepreneurship. The
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presence of complicated environmental laws, compliance with requirements, and administration burdens
may be a deterrent for new players as well as limit business progress in sustainable practices. Nevertheless,
green entrepreneurship is not immune to these challenges, and on the bright side, there is a big room for
SMEs to advance and adopt green startups. Among the capacity-building measures, training programs,
workshops, and technical assistance can be used as instruments to enhance the level of literacy on
sustainable practices which eventually leads to result result-oriented approach of SMEs to adopt appropriate
options more sustainably (Thelken & de Jong, 2020). Networks and platforms created for knowledge sharing
and collaboration help to pass the experiences, practices and lessons learned among the SMEs, encouraging
the likes and dislikes, as well as the innovations in green entrepreneurship.

Green financing instrument options, such as grants and loans, or incentive investments to SMEs could play a
role in providing SMEs with financial resources to invest in green technologies and infrastructure.
Governmental departments, financial institutions, and international organizations provide a diversity of
financing options mandated to support green start-ups as well, the packages vary from incentives paid for
energy efficiency upgrades to venture capital financing used for eco-innovations of startups (Omilabu et al.
2023). Victories of SMEs which have thrived by applying green business principles are a major source of
inspiration as they demonstrate the potential of environmental preservation and economic prosperity. These
enterprises portray how green could be the way to go for companies if they integrate green practices into
their operations. The results may include cost savings, resource efficiency enhancement, brand reputation
boost, and new market identification and customer attraction (Rok & Kulik, 2021). Now, the SMEs who have
been early adopters of a proactive approach to sustainability have achieved more than just reducing their
carbon footprint also they have become stronger in terms of their ability to withstand risks and compete in
the market (Muangmee ET AL. 2021). In conclusion, however, the challenges cannot be overwhelming, but
SMEs are still presented with many opportunities to participate in green entrepreneurship and the circular
economy. By putting in concerted efforts to tackle financial, knowledge and legislative barriers and to
maximize opportunities offered by support agencies and authorities, SMEs will have a possibility to realize
the full potential of green entrepreneurship and pave the way to a greener future.

Conclusion

Green entrepreneurship within SMEs' marketing can be conceptualized as a landscape full of opportunities
coupled with a set of obstacles. The financial problems which hinder SMEs from investing in sustainability
initiatives remain high mainly because of the large amount of money that is needed upfront to adopt
environment-friendly technologies. Moreover, an ignorance of green ideas and understanding among SME
owners restraints the change. A must for the success of any company involved in the production of oil is clear
regulation that covers a lot of environmental laws and reliable consistency in the enforcement of the policies.
Consequently, SMEs also have the resources to counter such obstacles and go green towards sustainability.
Capacity development, knowledge-sharing networks, and green financing are critical for having the right
information and getting financial support. The case studies where there is success underline the diversifying
nature of sustainable efforts with instances of cost savings alongside enhanced reputation, and new avenues
of added markets. Through direct implementation of 'green’ principles, SMEs decrease their ecological
impact but also increase competitiveness at the same time. In essence, the SME sector faces notable
impediments, yet it has an abundance of possibilities to lead an environmentally conscious business. Aided
by well-thought-out strategies and resources at hand, the SME sector can counteract challenges and turn into
a core supporter for realizing the objectives toward sustainability and circular economy.

References

1. Alvarez-Risco, A., Mlodzianowska, S., Garcia-Ibarra, V., Rosen, M. A., & Del-Aguila-Arcentales, S.
(2021). Factors affecting green entrepreneurship intentions in business university students in COVID-19
pandemic times: Case of Ecuador. Sustainability, 13(11), 6447. https://www.academia.edu/download
/96278229/j.jclepro.2020.12084320221224-1-cl8mzn.pdf

2. Alwakid, W., Aparicio, S., & Urbano, D. (2021). The influence of green entrepreneurship on sustainable
development in Saudi Arabia: The role of formal institutions. International Journal of Environmental
Research and Public Health, 18(10), 5433. https://www.mdpi.com/1660-4601/18/10/5433

3. Amankwah, J., & Sesen, H. (2021). On the relation between green entrepreneurship intention and
behaviour. Sustainability, 13(13), 7474. https://www.mdpi.com/2071-1050/13/13/7474

4. Drago, C., & Gatto, A. (2022). An interval-valued composite indicator for energy efficiency and green
entrepreneurship. Business Strategy and the Environment, 31(5), 2107-2126. https:/
onlinelibrary.wiley.com/doi/pdf/10.1002/bse.3010

5. Fichter, K., & Tiemann, I. (2020). Impacts of promoting sustainable entrepreneurship in generic
business plan competitions. Journal of Cleaner Production, 267, 122076. https://www.sciencedirect.
com/science/article/pii/S0959652620321235


https://www.academia.edu/download%20/96278229/j.jclepro.2020.12084320221224-1-cl8mzn.pdf
https://www.academia.edu/download%20/96278229/j.jclepro.2020.12084320221224-1-cl8mzn.pdf
about:blank
about:blank
about:blank
about:blank

P Ajay Kumar Mohanty et al. / Kuey, 30(5), 2770 54

10.

11.

12.

13.

14.

15.

16.

17.

18.

19.

Galindo-Martin, M. A., Castano-Martinez, M. S., & Méndez-Picazo, M. T. (2020). The relationship
between green innovation, social entrepreneurship, and sustainable development. Sustainability, 12(11),
4467. https://www.mdpi.com/2071-1050/12/11/4467

Habib, M. A., Bao, Y., & Ilmudeen, A. (2020). The impact of green entrepreneurial orientation, market
orientation and green supply chain management practices on sustainable firm performance. Cogent
Business & Management, 7(1), 1743616https://www.tandfonline.com/doi/pdf/10.1080/23311975
.2020.1743616

Hameed, 1., Zaman, U., Waris, I., & Shafique, O. (2021). A serial-mediation model to link
entrepreneurship education and green entrepreneurial behaviour: application of resource-based view
and flow theory. International journal of environmental research and public health, 18(2), 550.
https://www.mdpi.com/1660-4601/18/2/550

Makhloufi, L., Laghouag, A. A., Meirun, T., & Belaid, F. (2022). Impact of green entrepreneurship
orientation on environmental performance: The natural resource-based view and environmental policy
perspective. Business Strategy and the Environment, 31(1), 425-444. https://www.researchgate.
net/profile/Lahcene-

Makhloufi/publication/354724200_Impact_of green_entrepreneurship_orientation_on_environment
al_performance_The_natural_resource-
based_view_and_environmental_policy_perspective/links/648b478995bbbeoc6ecb3e2b/Impact-of-
green-entrepreneurship-orientation-on-environmental-performance-The-natural-resource-based-view-
and-environmental-policy-perspective.pdf

Muangmee, C., Dacko-Pikiewicz, Z., Dr.Naveen Prasadula, Kassakorn, N., & Khalid, B. (2021). Green
entrepreneurial orientation and green innovation in small and medium-sized enterprises (SMEs). Social
Sciences, 10(4), 136. https://www.mdpi.com/2076-0760/10/4/136

Neumann, T. (2021). The impact of entrepreneurship on economic, social and environmental welfare
and its determinants: a systematic review. Management Review Quarterly, 71(3), 553-584.
https://link.springer.com/article/10.1007/s11301-020-00193-7

Neumann, T., (2022). Impact of green entrepreneurship on sustainable development: An ex-post
empirical analysis. Journal of Cleaner Production, 377, p.134317. https://www.sciencedirect.com
/science/article/pii/S0959652622038896

Omilabu, A., Anabaraonye, B., Olisah, N., & Onwuzurike, U. (2023). Enhancing Sustainable
Entrepreneurship in Nigeria: The Green Office Concept. Covenant Journal of Entrepreneurship, 6-6.
https://journals.covenantuniversity.edu.ng/index.php/cjoe/article/download/3850/1553

Potluri, S. and Phani, B.V., 2020. Incentivizing green entrepreneurship: A proposed policy prescription
(a study of entrepreneurial insights from an emerging economy perspective). Journal of Cleaner
Production, 259, p.120843. https://www.academia.edu/download/96278229/j.jclepro.2020. 12084
320221224-1-cl8mzn.pdf

Rok, B., & Kulik, M. (2021). Circular start-up development: the case of positive impact entrepreneurship
in Poland. Corporate Governance: The International Journal of Business in Society, 21(2), 339-358.
https://orcid.org/0000-0002-9764-6048https://www.researchgate.net/profile/Boleslaw-Rok/publicat
ion/346822586_ Circular_start-

up_development_the_case_of positive_impact_entrepreneurship_in_Poland/links/618e4ffco7besf31
b7706b63/Circular-start-up-development-the-case-of-positive-impact-entrepreneurship-in-Poland.pdf
Skordoulis, M., Kyriakopoulos, G., Ntanos, S., Galatsidas, S., Arabatzis, G., Chalikias, M., & Kalantonis,
P. (2022). The mediating role of firm strategy in the relationship between green entrepreneurship, green
innovation, and competitive advantage: the case of medium and large-sized firms in Greece.
Sustainability, 14(6), 3286. https://www.mdpi.com/2071-1050/14/6/3286

Soomro, B. A., Ghumro, I. A., & Shah, N. (2020). Green entrepreneurship inclination among the
younger generation: An avenue towards a green economy. Sustainable Development, 28(4), 585-594.
https://www.academia.edu/download/62369426/Soomro_et_al-2019-

Sustainable_ Development20200314-93717-sblmw3.pdf, https://orcid.org/0000-0002-9764-6048
Soomro, B. A., Moawad, N. F., Saraih, U. N., Abedelwahed, N. A. A., & Shah, N. (2024). Going green
with the green market and green innovation: building the connection between green entrepreneurship
and sustainable development. Kybernetes, 53(4), 1484-1504. https://www.researchgate. net/profile/
Bahadur-
Soomro/publication/367027210_Going_green_with_the_green_market_and_green_innovation_buil
ding_the_connection_between_green_entrepreneurship_and_ sustainable_development/links/65f990
ofd3a085514234ea28/Going-green-with-the-green-market-and-green-innovation-building-the-
connection-between-green-entrepreneurship-and-sustainable-development.pdf

Starchenko, L., Lyeonov, S., Vasylieva, T., Pimonenko, T., & Lyulyov, O. (2021). Environmental
management and green brand for sustainable entrepreneurship. In E3S Web of Conferences (Vol. 234,
p- 00015). EDP Sciences. https://www.e3s-conferences.org/articles/e3sconf/pdf/2021/10/e3sconf
_icies2020_00015.pdf


about:blank
https://www.tandfonline.com/doi/pdf/10.1080/23311975%20.2020.1743616
https://www.tandfonline.com/doi/pdf/10.1080/23311975%20.2020.1743616
about:blank
about:blank
about:blank
about:blank
https://www.academia.edu/download/96278229/j.jclepro.2020.%2012084%20320221224-1-cl8mzn.pdf
https://www.academia.edu/download/96278229/j.jclepro.2020.%2012084%20320221224-1-cl8mzn.pdf
https://www.researchgate.net/profile/Boleslaw-Rok/publicat%20ion/346822586_Circular_start-up_development_the_case_of_positive_impact_entrepreneurship_in_Poland/links/618e4ffc07be5f31b7706b63/Circular-start-up-development-the-case-of-positive-impact-entrepreneurship-in-Poland.pdf
https://www.researchgate.net/profile/Boleslaw-Rok/publicat%20ion/346822586_Circular_start-up_development_the_case_of_positive_impact_entrepreneurship_in_Poland/links/618e4ffc07be5f31b7706b63/Circular-start-up-development-the-case-of-positive-impact-entrepreneurship-in-Poland.pdf
https://www.researchgate.net/profile/Boleslaw-Rok/publicat%20ion/346822586_Circular_start-up_development_the_case_of_positive_impact_entrepreneurship_in_Poland/links/618e4ffc07be5f31b7706b63/Circular-start-up-development-the-case-of-positive-impact-entrepreneurship-in-Poland.pdf
https://www.researchgate.net/profile/Boleslaw-Rok/publicat%20ion/346822586_Circular_start-up_development_the_case_of_positive_impact_entrepreneurship_in_Poland/links/618e4ffc07be5f31b7706b63/Circular-start-up-development-the-case-of-positive-impact-entrepreneurship-in-Poland.pdf
about:blank
about:blank
about:blank
https://www.e3s-conferences.org/articles/e3sconf/pdf/2021/10/e3sconf%20_icies2020_00015.pdf
https://www.e3s-conferences.org/articles/e3sconf/pdf/2021/10/e3sconf%20_icies2020_00015.pdf

55

Ajay Kumar Mohanty at al. /Kuey, 30(5), 2770

20.

21.

22,

23.

24.

Thelken, H. N., & de Jong, G. (2020). The impact of values and future orientation on intention
formation within sustainable entrepreneurship. Journal of Cleaner Production, 266, 122052.
https://www.sciencedirect.com/science/article/pii/S0959652620320990

Uvarova, I., Mavlutova, 1., & Atstaja, D. (2021). Development of the green entrepreneurial mindset
through modern entrepreneurship education. In IOP Conference Series: Earth and Environmental
Science (Vol. 628, No. 1, p. 012034). IOP Publishing. https://iopscience.iop.org/article/10.1088/1755-
1315/628/1/012034/pdf

Wei, X., Ren, H., Ullah, S., & Bozkurt, C. (2023). Does environmental entrepreneurship play a role in
sustainable green development? Evidence from emerging Asian economies. Economic research-
Ekonomska istrazivanja, 36(1), 73-85. https://hrcak.srce.hr/file/437912

Ye, Q., Zhou, R., Anwar, M. A., Siddiqui, A. N., & Asmi, F. (2020). Entrepreneurs and environmental
sustainability in the digital era: Regional and institutional perspectives. International journal of
environmental research and public health, 17(4), 1355. https://www.mdpi.com/1660-4601/17/4/1355
Yin, C., Salmador, M. P., Li, D., & Lloria, M. B. (2022). Green entrepreneurship and SME performance:
The moderating effect of firm age. International Entrepreneurship and Management Journal, 18(1), 255-
275. https://link.springer.com/article/10.1007/s11365-021-00757-3


about:blank
about:blank
about:blank
about:blank
about:blank
about:blank

