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ARTICLE INFO ABSTRACT

This paper provides a comprehensive literature review on the role of brand
equity in influencing consumer behavior within the fast-moving consumer
goods (FMCG) sector. Brand equity, a critical company asset, encompasses
elements such as brand loyalty, awareness, perceived quality, and
associations, which collectively shape consumer perceptions and
purchasing decisions. The review synthesizes findings from various studies,
highlighting the significant impact of brand equity on consumer behavior,
particularly in the personal care product segment. Furthermore, it explores
the effectiveness of FMCG marketing techniques in building and managing
brand equity, including advertising, promotions, and packaging strategies.
The paper identifies key research gaps, notably the limited exploration of
how brand equity influences consumer behavior in personal care products,
the role of online channels in emerging markets, and the impact of cultural
and social factors on consumer decisions. A conceptual framework is
proposed to address these gaps, emphasizing the need for future research to
deepen our understanding of these relationships. The insights from this
review are crucial for both academic research and practical applications,
providing a foundation for developing more effective marketing strategies
in the FMCG sector.

Keywords: Brand Equity, Consumer Behavior, FMCG, Marketing
Techniques, Personal Care Products, Emerging Markets

1. Introduction

Brand equity has emerged as a pivotal concept in the field of marketing, reflecting the value that a brand
contributes to a product or service beyond the functional benefits it provides. This value is crucial, especially
in the fast-moving consumer goods (FMCG) sector, where consumers often face a wide array of choices and
brands play a significant role in guiding purchasing decisions. Understanding how brand equity influences
consumer behavior in this sector is essential for developing effective marketing strategies.

Consumer behavior is a multifaceted process influenced by numerous factors, including brand loyalty, brand
awareness, perceived quality, and brand associations. These elements collectively contribute to brand equity,
which in turn impacts consumer purchasing decisions. Despite extensive research in this field, there remain
significant gaps, particularly in understanding the specific influence of brand equity on consumer behavior in
the personal care product segment within emerging markets.

This paper provides a comprehensive literature review, summarizing key studies related to brand equity,
consumer behavior, and FMCG marketing techniques. The review aims to identify gaps in the existing
literature and suggest directions for future research.

2. Literature Review
2.1 Brand Equity

Brand equity is a complex and multi-dimensional construct that represents the value attributed to a brand by
consumers. This value arises from various factors, including brand loyalty, brand awareness, perceived
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quality, and brand associations. The literature on brand equity is extensive, with numerous studies exploring
its determinants, impacts, and implications for marketing strategy.

Table 2.1: Summary of Topic-wise Literature Survey on Brand Equity

Linkage to
IS\TI;; Tag Title Details é:;l;or(s) & Gist the Current
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2.2 Consumer Behavior
Consumer behavior encompasses the actions and decision-making processes that individuals engage in when
selecting, purchasing, using, and disposing of goods and services. In the context of FMCG, understanding
consumer behavior is crucial for marketers to design effective strategies that cater to consumer needs and
preferences.

Table 2.2: Summary of Topic-wise Literature Survey on Consumer Behavior

Sr. . . Author(s) &l . Linkage to the
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2.3 FMCG Marketing Techniques
FMCG marketing techniques are designed to build brand equity and influence consumer behavior. These
techniques include advertising, promotions, packaging, and the use of social media. Effective marketing
strategies can significantly enhance a brand's equity and drive consumer loyalty, particularly in the highly
competitive FMCG market.

Table 2.3: Summary of Topic-wise Literature Survey on FMCG Marketing Techniques

Sr.

Author(s) &

Linkage to the

No. Tag Title Details Year Gist Current Study
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2.4 Identified Research Gaps
Despite extensive research on brand equity and consumer behavior in the FMCG sector, several gaps remain:

1.

Impact of Brand Equity on Consumer Behavior in Personal Care Products: There is limited
research specifically focused on how brand equity influences consumer behavior in the personal care
product segment within the FMCG sector.

Role of Online Channels: The influence of online channels on consumer behavior in emerging
markets, particularly in the context of personal care products, is underexplored.

Cultural and Social Factors: The impact of cultural and social factors on consumer behavior in the
personal care product industry within emerging markets requires further investigation.

Consumer Behavior in Emerging Markets: While much research has focused on developed
markets, there is a need for more studies examining consumer behavior in emerging markets, where
dynamics may differ significantly.

2.5 Conceptual Framework Based on Literature Review & Gaps
Based on the literature reviewed and the identified research gaps, the following conceptual framework is
proposed:

1.

Brand Equity as a Driver of Consumer Behavior: Brand equity, encompassing elements such as
brand loyalty, awareness, perceived quality, and associations, significantly influences consumer behavior
in the personal care product category.

FMCG Marketing Techniques as Drivers of Brand Equity: Marketing techniques, including
advertising, promotions, packaging, and social media, are crucial for building and managing brand equity
in the FMCG sector.

Consumer Behavior as the Outcome: The ultimate goal of building brand equity and employing
FMCG marketing techniques is to influence consumer behavior, including purchase behavior, product
usage, repeat purchases, and advocacy.

Moderating Factors: The relationship between brand equity, FMCG marketing techniques, and
consumer behavior outcomes is moderated by factors such as demographics, psychographics, cultural
influences, and situational factors.

2.6 Summary

Here we have covered a comprehensive review of the literature on brand equity, consumer behavior, and
FMCG marketing techniques. It has highlighted the key findings from previous studies and identified several
research gaps that warrant further investigation. The proposed conceptual framework offers a structured
approach to understanding the complex relationships between brand equity, marketing techniques, and
consumer behavior in the FMCG sector, particularly in the context of personal care products.

3. Conclusion
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The literature review reveals that brand equity plays a pivotal role in influencing consumer behavior,
especially in the FMCG sector. Effective marketing techniques are essential for building and maintaining
strong brand equity, which in turn drives consumer loyalty and purchasing decisions. However, there are
notable gaps in the existing research, particularly regarding the influence of brand equity on consumer
behavior in the personal care product segment and the impact of online channels and cultural factors in
emerging markets.

Future research should focus on these areas to provide a more comprehensive understanding of how brand
equity influences consumer behavior in the FMCG sector. Such research would not only contribute to
academic knowledge but also offer practical insights for marketers seeking to enhance brand value and
influence consumer decisions in increasingly competitive and dynamic markets.
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