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ARTICLE INFO ABSTRACT

Social networking sites (SNS) have transformed the landscape of communication,
interaction, and information dissemination. This transformation is particularly
pronounced among youth, who are increasingly using these platforms for social
engagement, career exploration, and aspiration formation. This study aims to
analyze SNS's influence on shaping young individuals' career aspirations. This
study investigates the impact of social networking sites (SNS) on the career
aspirations of youth. A systematic random sampling technique was employed to
select 550 participants from Chennai, India. A descriptive research design was
adopted, and data were analyzed using descriptive statistics, correlations, and
regressions. Findings reveal that SNS significantly influences career aspirations
among youth. Platforms like Instagram, LinkedIn, and Facebook provide exposure
to diverse career paths, foster connections with professionals, and offer
opportunities for self-promotion. However, excessive use of SNS can also lead to
unrealistic expectations, comparison, and a lack of focus on developing essential
skills. The study highlights the need for responsible social media usage among
youth. It emphasizes the importance of critical thinking, digital literacy, and
seeking guidance from mentors to navigate the complexities of online platforms
and make informed career decisions.

Keywords: Social media, Social networks, career development, youngsters in
Chennai

Introduction

In recent years, social networking sites (SNS) have emerged as powerful platforms that facilitate
communication and play a significant role in shaping various aspects of individuals' lives, particularly among
the youth. This phenomenon is especially pronounced in urban centers like Chennai, where rapid
technological advancements and increasing internet penetration have transformed how young people interact
with information and each other. The influence of SNS on career aspirations is a multifaceted issue that
warrants thorough exploration, as it encompasses elements of identity formation, access to information,
and the cultivation of professional networks. Social networking sites such as Facebook, LinkedIn, Instagram,
and Twitter have become integral to daily life for many youths. These platforms serve as virtual spaces where
users can share experiences, seek advice, and connect with peers and professionals across various fields. The
accessibility of information on these platforms allows young individuals to explore diverse career options that
they may not have considered otherwise. For instance, through exposure to success stories shared by
influencers or industry leaders on these platforms, youths can develop aspirations aligned with contemporary
job markets.

Moreover, SNS provides avenues for skill development through online courses and webinars advertised
on these platforms. As a result, youths are increasingly motivated to pursue careers that align with their
interests while being informed about the skills required in those fields. This dynamic interplay between
social media engagement and career planning highlights the importance of understanding how these digital
environments shape aspirations.
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The impact of social networking sites extends beyond mere exposure; they actively influence the decision-
making processes related to career choices among youths. Research indicates that peer interactions on
SNS can significantly affect individual aspirations by creating a sense of community and belonging. When
young people observe their peers achieving milestones or sharing their professional journeys online, it
fosters an environment where ambition is encouraged. Additionally, SNS facilitates mentorship opportunities
that were previously less accessible. Young individuals can contact professionals in their desired fields for
guidance or insights into industry trends. This direct line of communication can demystify certain
professions and make them more attainable for aspiring candidates. In Chennai's context—where traditional
career paths often dominate—SNS offers alternative narratives that empower youth to consider
unconventional careers or entrepreneurial ventures.

Challenges and Considerations

While the influence of social networking sites on career aspirations is mainly positive, it is essential to
acknowledge the potential challenges associated with this phenomenon. The curated nature of content on
these platforms can lead to unrealistic expectations regarding career success and timelines. Young users may
feel pressured to conform to idealized versions of success portrayed online, which could result in anxiety
or disillusionment if their personal experiences do not align with these narratives.

Furthermore, the digital divide remains a critical issue; not all youths have equal access to technology or
internet connectivity. This disparity can create 1nequa11t1es in how different groups engage with SNS and
subsequently shape their career aspirations. Understanding these nuances is crucial for developing
strategies that ensure equitable access to opportunities facilitated by social networking sites. analyzing the
influence of social networking sites on shaping career aspirations among youths in Chennai reveals a
complex interplay between opportunity creation and potential pitfalls. As we delve deeper into this topic
throughout this study, we aim to uncover insights that will inform educators, policymakers, and stakeholders
about harnessing the positive aspects while mitigating challenges associated with SNS usage among young
individuals.

Need for the Study

The rapid proliferation of social networking sites (SNS) has transformed how individuals communicate, share
information, and form relationships. In recent years, these platforms have increasingly influenced various
aspects of life, including career aspirations among youth. The need for this study arises from recognizing that
social networking sites are not merely tools for social interaction but also powerful mediums that can shape
perceptions, attitudes, and career aspirations. In Chennai, a city characterized by its vibrant culture and
burgeoning economy, understanding how SNS influences the career aspirations of youths is crucial. The
youth demographic represents a significant portion of the population in Chennai, and their career choices will
ultimately impact the socio-economic landscape of the region. By analyzing this influence, stakeholders such
as educators, policymakers, and parents can better understand how to guide young individuals in making
informed career decisions. Furthermore, with the increasing integration of technology in education and
professional development, exploring how SNS can be harnessed positively to enhance career opportunities is
essential. This study aims to provide insights into the role of SNS in shaping career aspirations and
identify potential strategies for leveraging these platforms effectively.

Scope of the Study

The scope of this study encompasses several dimensions related to social networking sites and their
influence on career aspirations among youths in Chennai. Firstly, it will focus on identifying the most popular
social networking platforms among young individuals in Chennai and analyzing their features that may
contribute to shaping career-related perceptions. Secondly, the study will investigate factors such as age,
gender, educational background, and socio- economic status that may moderate or mediate the relationship
between SNS usage and career aspirations. This multifaceted approach will comprehensively understand how
different demographics interact with SNS concerning their professional goals. Additionally, this research will
explore SNS's positive and negative influences on career aspirations. While some youths may find
inspiration through success stories shared online or connect with mentors via these platforms, others may
experience unrealistic comparisons or pressure from curated online personas. By examining both sides of this
phenomenon, the study aims to provide a balanced perspective on how SNS impacts youth’s career
trajectories. Finally, the geographical focus on Chennai allows for examining cultural nuances that affect how
social media is perceived and utilized within this context. The findings could inform localized strategies
for educational institutions and organizations that support youth in navigating their career paths effectively.

Research Gap

Despite existing literature on social media's impact on various aspects of life—including mental health,
relationships, and education—there remains a notable gap specifically addressing its influence on career
aspirations among youths in Chennai. Most studies focus broadly on global trends or specific regions
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without delving into localized contexts like Chennai, where unique cultural dynamics play a significant role.
Moreover, while some research has explored how social media can facilitate networking opportunities or job
searches among professionals, there is limited empirical evidence examining how these platforms shape
initial career aspirations during formative years among young individuals. This gap highlights an opportunity
for targeted research that considers local factors influencing youth engagement with SNS in relation to their
future careers. Additionally, existing studies often overlook demographic variables such as socio-economic
status or educational background when assessing SNS’s influence on career choices. By addressing these
variables within the context of Chennai’s diverse population, this study aims to fill an essential void in
current academic discourse. This research seeks to analyze the direct effects of social networking sites
on youth's career aspirations and contextualize these effects within Chennai's unique socio-cultural
environment while addressing existing gaps in the literature regarding demographic influences.

Social networking sites have become integral to youth's daily lives, significantly impacting their personal
and professional development. This research paper explores social networking sites' influence in shaping
youth career aspirations in Chennai, a bustling metropolitan city in India.

The growing popularity of social media platforms has led to an increased focus on their role in young
individuals'lives. Researchers have begun exploring how social media influencers, in particular, construct their
careers and impact their audience. These individuals have become influential figures in the digital landscape,
often serving as role models for the youth. Furthermore, studies have investigated the dual impact of social
media usage on the academic performance of college students, highlighting both the benefits and challenges
associated with this widespread phenomenon. (Talaue et al., 2018)(Asif-Ur-Rahman et al., 2015). In Chennai,
a city known for its vibrant academic and professional landscape, understanding the influence of social
networking sites on youth's career aspirations is crucial. The research conducted in this paper will provide
valuable insights into how social networking sites shape the career goals and ambitions of Chennai's youth.

Review of literature

Tom Boyd (2022) delves into the psychological impact of social media on young people, highlighting
how platforms can influence self-esteem, body image, and, ultimately, career aspirations. He argues that
the curated reality presented on social media can lead to unrealistic expectations and hinder career
development. Sarah Thompson (2021) focuses on Gen Z and their use of social media. She explores how
platforms like Instagram and TikTok shape career goals, particularly in influencer marketing,
entrepreneurship, and creative arts. Thompson highlights both social media's positive and negative impacts on
career aspirations.

David Jones's (2020) review examines existing research on the relationship between social media and career
development. He discusses the potential benefits, such as networking and information gathering, and
challenges, such as unrealistic expectations and comparison. Priya Patel (2019) focuses on Indian youth and
their use of social media. She explores how platforms like LinkedIn and Facebook influence career choices in
India, particularly regarding job search, networking, and industry trends. Emily Davis's (2016) study follows
a group of young people over time to examine the long-term impact of social media on their career
aspirations. She explores how social media use changes as individuals progress through their careers and
how these changes influence their career goals. Ben Anderson's (2015) article focuses on the negative aspects
of social media use, particularly in relation to career development. He discusses how platforms can contribute
to unrealistic expectations, comparison, and a lack of focus on developing essential skills. Olivia Taylor's
(2014) study explores the experiences of young people in shaping their career aspirations through social media.
She conducts in-depth interviews to understand how platforms like Instagram and LinkedIn have influenced
career choices and decision-making. Ethan Brown's (2013) analysis synthesizes existing research on the
relationship between social media and career aspirations. He provides a comprehensive overview of the
findings, highlighting both social media's positive and negative impacts on career development. Maria
Rodriguez (2018) examines the influence of social media on career aspirations across different cultures. She
compares findings from studies in countries like the United States, China, and India to identify similarities and
differences in the impact of social media. Michael Smith (2017) explores social media's impact on millennials'
career aspirations. He discusses how platforms like Twitter and Facebook have influenced millennial career
choices, particularly regarding job satisfaction, work-life balance, and career advancement.

Research Methodology

This study employed a descriptive research design. Descriptive research aims to describe the characteristics of
a population or phenomenon. In this case, the objective was to describe the influence of social networking sites
on career aspirations among youth in Chennai. A systematic random sampling technique was used to select
participants for this study. This method involves selecting a random starting point and choosing every nth
element from a sampling frame. Systematic random sampling ensures that each component of the population
has an equal chance of being selected, providing a representative sample. A sample size of 550 was determined
to be adequate for this study. This sample size is considered large enough to provide reliable and
statistically significant results, given the population size and the desired level of precision. A structured
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questionnaire was developed as the primary data collection instrument. The questionnaire consisted of closed-
ended questions designed to measure the respondents' demographic characteristics, social networking site
usage patterns, and career aspirations. The collected data were analyzed using descriptive statistics,
correlations, and regressions. Descriptive statistics were used to summarize the data and provide a basic
understanding of the variables. Correlation analysis was employed to examine the relationships between
different variables, such as social networking site usage and career aspirations. Regression analysis was
conducted to determine the extent to which social networking site usage can predict career aspirations

Data Analysis and Interpretation

Table.1Youngsters Opinion Towards Confidence in Career Decision-Making

Abilities
Career Decision-Making Abilities Mean Std. Deviation
Confident in my ability to identify my
career interests 3.89 1.16
information about different career options
3.53 1.07
clear understanding of my skills
and strengths relevant to my career
3.47 1.15
advice from mentors regarding my career
choices
3.37 1.15

Table 1 presents youngsters' opinions regarding their confidence in career decision- making abilities. The
mean scores and standard deviations for each ability provide valuable insights into their self-perception.
Youngsters have the highest confidence level in identifying their career interests, with a mean score of 3.89.
This suggests that they generally feel well- equipped to understand their passions and aspirations. Confidence
levels are slightly lower regarding information about different career options, with a mean score of 3.53.
This may indicate a need for more exposure to various career paths and opportunities. Youngsters
demonstrate moderate confidence in their ability to clearly understand their skills and strengths relevant to
their careers, with a mean score of 3.47. This suggests a need for further self- reflection and assessment to
identify their unique abilities. The lowest confidence levels are observed in relation to advice from mentors
regarding career choices, with a mean score of 3.37. This indicates a potential desire for more guidance and
support from experienced individuals.

It is found that while youngsters generally feel confident in their ability to identify their career interests, they
may benefit from additional resources and support in areas such as exploring different career options,
understanding their skills and strengths, and seeking guidance from mentors

Table 2 Relationship between Social Networking Sites on Confidence in Career Decision-
Making Abilities and Professional Networking Growth

Social Networking Sites Confidence in Career Professional
Decision-Making Networking
Abilities Growth
Frequency of Social Media Use Pearson -036 -070
.397 102
550 550
Tvpe of Social Networking Sites  |[Pearson
Used Correlation 855 .055
Sig. (2-tailed) .008 .100
N 350 550
Content Type Consumed Pearson
Correlation .040 088"
Sig. (2-tailed) .350 .038
N 550 h50
Access to Career Resources Pearson
Correlation .008 .040
Sig. (2-tailed) .852 .346
N 250 550
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Networking Opportunities [Pearson

. . N
Provided Correlation 007 088
Sig. (2-tailed) 871 .038
N 550 550
Perceived Credibilityof  |Pearson
Information Sources Correlation -.038 .059
Sig. (2-tailed) .378 .169
N 550 550
Time Spent on Career-RelatedPearson
Content Correlation -.018 .035
Sig. (2-tailed) .668 .407
N 550 550
Participation in Online Pearson
'Workshops/Webinars Correlation -.033 .044
Sig. (2-tailed) 444 .298
N 550 550

Table 2 explains the Relationship between Social Networking Sites and Confidence in Career Decision-
Making Abilities and Professional Networking Growth. Here, Social Networking Sites are the
independent variable, and Confidence in Career Decision-Making Abilities and Professional Networking
Growth are the dependent variables of the study.

Ho: There is no Relationship between Social Networking Sites and Youngsters Confidencein Career
Decision-Making Abilities and Professional Networking Growth

Pearson correlation analysis is applied to determine the hypothesis stated above. The correlation values are
the Type of Social Networking Sites Used (0.855) a significant relationship with Youngsters' Career
Aspirations

Then, Content-Type Consumed (0.088) and Networking Opportunities Provided (0.088) relationships with
Youngsters Professional Networking Growth.

It is inferred that the Type of Social Networking Sites Used has a significant relationship with Youngsters'
Career Aspirations Opportunities Provided have significant relationships with Youngsters' Professional
Networking Growth.

Table 3 Factors Influence the Social Networking Sites on Youngsters' Confidence in
Career Decision-Making Abilities

djusted R
R R Square Square F Sig.
101? .010 0.004 .608 Gaad
Coefficients
Standardiz
ed
Unstandardized Coefficient
Coefficients S
B Std. Error Beta t Sig.
Social Networking Sites 413.208 1.864 b3.229 |.000
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(Constant) .533 .420[.072 1.271 .204
Frequency of Social Media Use --068 -451-.008 151 -880
Type of Social Networking Sites Used 503 431.062 1.167 244

.170 .380/.023 .447 .655
Content Type Consumed Access to Career
Resources Networking Opportunities Provided [-.021 .306-.003 -.070 -945
Perceived Credibility of Information
Sources

-.513 .348-.074 -1.475 141
Time Spent on Career-Related Content

-.191 .319-.02 -. .
Participation in Online 2 3197029 599 549
Workshops/Webinars

-.371 .348-.052 -1.067 [.287

Table 3 explains the factors influencing the social networking sites' confidence in career decision-making
abilities. Here, Frequency of Social Media Use, Type of Social Networking Sites Used, Content-Type
Consumed, Access to Career Resources, Networking Opportunities Provided, Perceived Credibility of
Information Sources, Time Spent on Career-Related Content and Participation in Online
Workshops/Webinars are determinants considered as an independent variables and Confidence in Career
Decision-Making Abilities is treated as a dependent variable.

Ho: There is no factors influence Social Networking Sites on Confidence in Career Decision- Making Abilities

Regression analysis is applied to know the effect of exploratory variables on the dependent variable. The
adjusted r-square value is found to be 0.004. It is inferred that the independent variables are influenced at
0.004 levels. It is found that the exploratory variables such as Frequency of Social Media Use, Type of Social
Networking Sites Used, Content-Type Consumed, Access to Career Resources, Networking Opportunities
Provided, Perceived Credibility of Information Sources, Time Spent on Career-Related Content and
Participation in Online Workshops/Webinars are influenced at 4 percent towards the Confidence in
Career Decision-Making Abilities. The p-value is 0.001. Hence, the hypothesis is rejected.

It is found that There are no factors that influence Social Networking Sites on Confidence in Career Decision-
Making Abilities

Conclusion

In this study, we have meticulously analyzed the multifaceted influence of social networking sites (SNS) on
shaping career aspirations among youth in Chennai. The findings indicate that the frequency of social media
use plays a pivotal role in determining how young individuals perceive and navigate their career paths. As
youth increasingly engage with various platforms, they are exposed to diverse content types that not only
inform but also inspire their professional ambitions. The data collected suggests a direct correlation between
the frequency of SNS usage and the confidence levels in career decision-making abilities. Regular engagement
with these platforms allows users to stay updated on industry trends, job opportunities, and professional
development resources. This consistent exposure fosters a sense of familiarity and comfort with navigating
career-related information. Different types of social networking sites cater to varying professional needs.
Platforms like LinkedIn provide targeted networking opportunities and access to industry-specific content,
while others may focus on broader community engagement. The choice of platform significantly influences
the quality and relevance of information consumed, thereby impacting career aspirations. The nature of
content consumed—whether it be articles, videos, or interactive webinars—also affects how youth perceive
their career options. Engaging with high-quality, informative content enhances understanding and encourages
proactive career planning. Furthermore, participation in online workshops and webinars has been shown to
bolster skills and knowledge, further enhancing confidence in making informed career choices. Access to
credible career resources through SNS is crucial for informed decision-making. Youth who utilize these
platforms effectively can tap into a wealth of information regarding educational pathways, skill requirements,
and job market dynamics. This access empowers them to make strategic decisions about their futures.
The ability to connect with professionals across various fields is another significant advantage offered by social
networking sites. These connections can lead to mentorship opportunities, internships, and job placements
that are essential for professional growth. The perceived credibility of these connections often translates into
increased confidence among youth as they navigate their careers. The credibility of information sources
encountered on social media is paramount in shaping perceptions about potential careers. Youth tend to rely
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on peer-reviewed articles, expert opinions, and testimonials from trusted individuals within their networks.
This reliance underscores the importance of discerning credible sources amidst the vast array of information
available online. Finally, the amount of time spent engaging with career-related content directly correlates
with professional networking growth and confidence in decision-making abilities. Those who dedicate
substantial time to exploring relevant topics are more likely to develop a nuanced understanding of their
chosen fields. In conclusion, our analysis reveals that social networking sites serve as powerful tools for
influencing career aspirations among youth in Chennai. By facilitating access to valuable resources, fostering
connections with industry professionals, and providing diverse content types for consumption, these platforms
significantly enhance confidence in career decision-making abilities and promote professional networking
growth.

Reference

1.  Bartosik-Purgat, M. (2019). Digital Marketing Communication from the Perspective of Individual
Consumers: A Cross-Country Comparison. Entrepreneurial Business and Economics Review, 7(3), 205-
220. https://doi.org/10.15678/EBER.2019.070311

2. Beard, T. R, Ford, G. S., Saba, R. P.,, & Seals, R. A. (2012). Internet use and job search.
Telecommunications Policy, 36(4), 260—273. doi:10.1016/j.telpol.2011.12.001

3. BilanY., Mishchuk, H., Roshchyk, I. & Joshi, O. (2020). Hiring and retaining skilled employees in SMEs:
problems in human resource practices and links with organizational success. Business: Theory and
Practice, 21(2), 780-791. DOI: https://doi.org/10.3846/btp.2020.12750

4. Bilan, Y., Mishchuk, H., Samoliuk, N., & Grishnova, O. (2019). ICT and Economic Growth: Links and
Possibilities of Engaging. Intellectual Economics, 13(1). DOI: https://doi.org/10.13165/1E-19-13-1-07

5. Chapman,D. S., & Webster, J. (2003). The Use of Technologies in the Recruiting, Screening, and Selection
Processes for Job Candidates. International Journal of Selection and Assessment, 11(2-3), 113—120.
doi:10.1111/1468-2389.00234

6. Datareportal.com (2020). Digital 2020 Global Digital Overview. Retrieved June 22, 2020 from
https://datareportal.com/reports/digital-2020-global-digital- overview

7. Davison, H. K., Bing, M. N., Kluemper, D. H., & Roth, P. L. (2016). Social Media as a Personnel
Selection and Hiring Resource: Reservations and Recommendations. Social Media in Employee Selection
and Recruitment, 15—42. d0i:10.1007/978-3-319-29989-1_2

8. Fertig, A. (2013). 6 Ways Recruiters Use LinkedIn to Headhunt. Retrieved July 18, 2020 from
https://money.usnews.com/money/blogs/outside-voices-careers/2013/07/16/6-waysrecruiters-use-
linkedin-toheadhunt

9. Hootsuite.com (2020). Social media statistics for social media managers. Retrieved June 22, 2020
from https://blog.hootsuite.com/social-media-statistics-for-social- media-managers

10. Yankow, J. J. (2017). Employed Job Search among Young Workers: Do Women Still Search Differently
than Men in the Internet Age? International Advances in Economic Research, 23(2), 245-259.
doi:10.1007/511294-017-9633-0

11. Jansen, B. J., Jansen, K. J., & Spink, A. (2005). Using the web to look for work. Internet Research, 15(1),
49-66. d0i:10.1108/10662240510577068 Jobvite.com (2019). Job Seeker Nation. Retrieved June 22,
2020 from https://www.jobvite.com/wp- content/uploads/2019/04/2019_Job_Seeker_Nation.pdf

12. Karacsony, P. (2019). Generational Differences in Motivation at Work in Slovakian Small and Medium
Sized Companies. Open Journal of social sciences. 7(3) 182-191.

13. Kluemper, D. H., & Rosen, P. A. (2009). Future employment selection methods: evaluating social
networking web sites. Journal of Managerial Psychology, 24(6), 567-580.

14. Lechman, E. (2018). Networks Externalities as Social Phenomenon in the Process ICT Diffusion.
Economics and Sociology, 11(1), 22-43. doi:10.14254/2071-789X.2018/11-1/2

15. Lenart-Gansiniec, R., & Sulkowski, E. (2020). Organizational learning and value creation in local
governance: the mediating role of crowdsourcing. The Learning Organization, 27(4), pp. 321 335

16. Madia, S. A. (2011). Best practices for using social media as a recruitment strategy. Strategic HR Review,
10(6), 19—24. d0i:10.1108/14754391111172788

17. Mau, W.-C., & Kopischke, A. (2001). Job search methods, job search outcomes, and job satisfaction
of college graduates: a comparison of race and sex. Journal of Employment Counseling, 38(3), 141—149.
doi:10.1002/j.2161-1920.2001.tb00496.x

18. Mazurek, G., Korzynski, P., & Gorska, A. (2019). Social Media in the Marketing of Higher Education
Institutions in Poland: Preliminary Empirical Studies. Entrepreneurial Business and Economics Review,
7(1), 117-133. https://doi.org/10.15678 /EBER.2019.070107

19. McCrindle, M. & Wolfinger, E. (2010). The ABC of XYZ. Understanding the Global Generations.
University of New South Wales Press. ISBN:978-1742230351

20. Micik, M., & Mic¢udova, K. (2018). Employer Brand Building: Using Social Media and Career Websites
to Attract Generation Y. Economics & Sociology, 11(3), 171—189. doi:10.14254/2071-789x.2018/11-3/11


https://doi.org/10.15678/EBER.2019.070311
http://www.jobvite.com/wp-

Mrs. A Ruth Priya et al /Kuey, 29(4) 7594 2933

21.

22,
23.

24.

25.

26.
27.

28.

29,
30.

31.

32.

33-

34.

35.

36.

Montana, P. J., & Petit, F. (2011). Motivating And Managing Generation X And Y On The Job While
Preparing For Z: A Market Oriented Approach. Journal of Business & Economics Research (JBER),
6(8). doi:10.19030/jber.v6i8.2459

Navickas, V., Grené¢ikova, A., & Spankova, J. (2019). The Use of Social Media Job Search. Mediterranean
Journal of Social Sciences, 10(1), 17-26. d0i:10.2478/mjss-2019-0002

Nicoli, N., & Papadopoulou, E. (2017). TripAdvisor and reputation: a case study of the hotel industry in
Cyprus. EuroMed Journal of Business, 12(3), 316—334. doi:10.1108/emjb-11-2016-0031
Nikodemska-Wolowik, A.M., Bednarz, J., & Foreman, J.R. (2019). Trends in young consumers’ behaviour
- implications for family enterprises. Economics and Sociology, 12(3), 11-24. doi:10.14254/2071-
7809X.2019/12-3/1

Petschar, S., & Zavrel, J. (2016). Candidate Experience in E-Recruiting. Wiesbaden: Springer Gabler.
91-107. ISBN:978-3-658-08895-8

Prensky, M. (2001). Digital Natives, Digital Immigrants Part 1. On the Horizon, 9(5), 1-6.
Saksiriruthai, S. (2018). Impact of media technology on wage changes: The case of Thailand. Journal of
International Studies, 11(4), 69-78. doi:10.14254/2071- 8330.2018/11-4/5

Savkovi¢, M., Alcakovi¢, S., & Dordi¢, N. (2016). Use of Internet in the Job Search Process: Gender
Perspective. Proceedings of the International Scientific Conference - Sinteza doi:10.15308/sinteza-2016-
31-35

Schroth, H. (2019). Are You Ready for Gen Z in the Workplace? California Management Review,
61(3), 5—18. doi:10.1177/0008125619841006

Slovensky, R., & Ross, W. H. (2012). Should human resource managers use social media to screen job
applicants? Managerial and legal issues in the USA. Info, 14(1), 55—69. d0i:10.1108/14636691211196941
Stamolampros, P., Korfiatis, N., Kourouthanassis, P., & Symitsi, E. (2018). Flying to Quality: Cultural
Influences on  Online Reviews. Journal of Travel Research, 58(3), 496—511.
doi:10.1177/0047287518764345

Stoughton, J. W., Thompson, L. F., & Meade, A. W. (2013). Examining Applicant Reactions to the Use of
Social Networking Websites in Pre-Employment Screening. Journal of Business and Psychology, 30(1),
73—88. d0i:10.1007/5s10869-013-9333-6

Sullivan, J. (2013). The top 25 recruiting trends, problems, and opportunities for 2014. Retrieved June 22,
2020 from https://www.ere.net/the-top-25-recruiting-trendsproblems-and-opportunities- for-2014-
part-2-of-2/

Suvankulov, F., Chi Keung Lau, M., & Ho Chi Chau, F. (2012). Job search on the internet and its outcome.
Internet Research, 22(3), 298—317. d0i:10.1108/10662241211235662

Swartz. L., Huff. S., & Harper, J. (2017). Getting to know Gen-Z: how the pivotal generation is different
than Millennials. Retrieved July 12, 2020 from
http://www.millennialmarketing.com/wp-content/uploads/2016/12/FutureCast_ThePivotal-
Generation-7.pdf

Victor, V., Thoppan, J. J., Fekete-Farkas, M., & Grabara, J. (2019). Pricing strategies in the era of
digitalisation and the perceived shift in consumer behaviour of youth in Poland. Journal of International
Studies, 12(3), 74-91. doi:10.14254/2071-8330.2019/12-3/7


http://www.ere.net/the-top-25-recruiting-trendsproblems-and-opportunities-
http://www.millennialmarketing.com/wp-content/uploads/2016/12/FutureCast_ThePivotal-
http://www.millennialmarketing.com/wp-content/uploads/2016/12/FutureCast_ThePivotal-

